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i n  e v e r y  i s s u e

regional economist John Mitchell tells the 
sold-out Forum to expect a slow recovery.

picking Through The economic 
leftovers subject of January 
Forum
Perennial favorite John Mitchell tells Chamber members that the recession 
is technically over—now it’s time to navigate through a changed and challenging 
economic landscape.

he worst recession for 51% of the U.S. population 
is technically over and we may see an increase 

in employment during the first half of this year, said 
economist John Mitchell during January’s Forum at the 
Rogue Valley Country Club and sponsored by US Bank. 
But we can also expect improvements to be slow and 
muted as Oregon and our nation grow through decreasing 
consumer debt, a significant decline in wealth, slumps in 
commercial real estate and a slow moving housing market, 
uncertainly amidst federal and global policy changes, and 
tighter credit restrictions.

Though “every state has year-over-year employment 
declines,” the recession is technically over, he said. 
“I’ve been doing this since the early 1970s, and I can’t 
remember a time when every single state is going down” in 
regard to employment, he said. 

Good developments, he said, including our growing 
Gross Domestic Product (GDP), healing financial 
markets, a residential home construction market that is 
off of its lows, some improvements due to two years of 
federally derived economic stimulus, balancing inflation 
risks, and improving net worth. The labor market has 
glimmers of hope, and the global economy is rebounding. 
So the cup, for some, is half full. 

But Oregon wage and salary employment (46th out 
of 50 in the nation), like the rest of the nation, is still 
declining, though there are glimmers of hope that a 
bottoming will take place soon or during the first half of 
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Do You Know 
Your Numbers?
One in three adults has high blood pressure. 

Get your blood pressure checked for free at the Providence Heart Check Center, 
located at Rogue Valley Mall, lower level near Kohl’s. 

 • It’s fast.
 • It’s easy.
 • It could save your life.

Be sure to pick up the 2010 Providence Heart Healthy Living Guide, with tips 
on controlling your blood pressure and reducing your risk of heart attack and 
stroke. Also, there are plenty of recipes that are good for your heart and your 
taste buds.

To request an appointment with a Providence 
doctor, go to www.providence.org/medford.



F e b r u a r y  2 0 1 0 w w w . m e d f o r d c h a m b e r . c o m �

2010. 
But Mitchell cautions against too much 

optimism regarding the third-quarter growth in 
GDP. Consumer spending accounted for most of 
the growth, and the growth is partially artificial. 
“Included in consumer spending is motor vehicles, 
otherwise known as ‘cash for clunkers.’ Some 
700,000 cars were sold under this program, which 
proved that if you pay people to buy cars—they 
will.” This program accounts for almost half of 
the increase in consumption. “This isn’t going 
to be repeated.” Drawing down one’s inventory 
of cars doesn’t create long-term growth, he said. 
The increase in housing sales, due to the first-time 
homebuyers program, created a similar and artificial 
lift to our GDP, he said.

The only up sector in Oregon employment, 
according to November data, was in education and 
healthcare. “This is the same as in the national 
picture. It’s amazing to me, as you travel around, 
that you can almost use this information in any 
other place,” he said. Medford has experienced an 
increase in only two employment sectors: education/
healthcare, and a small uptick in professional 
services. Medford’s unemployment rate is 12.1%, 
compared with Portland at 11.2%, Bend 14.7%, and 
Eugene 11.3%.

“If you look at how this national cycle is going to 
wash over places like Oregon,” he said, “you’ll see a 
weakness in business investment in the tech sector, 

metals, and durable goods. Consumer spending will 
have weakness, and what will this do to the RV and 
boat business?” Mitchell said that it may take two to 
three years for employment numbers to recover from 
the loss that we’ve experienced throughout the last 
two years. 

For now, Mitchell said to expect a slow recovery, 
a cautious consumer, larger government, a new 
regulatory environment, more restrictive credit 
policies, and an array of federal programs and policies 
that will challenge existing business practices. 

Continued from cover.

Thank you to our Forum Sponsor:

1641 Veranda Park Drive, Medford, Oregon 97504 541-494-5000 800-205-4777

Go online to discover all 
99 Ways to Simplify Your Life at 

www.VerandaParkLiving.com

If you are looking to simplify your life, no retirement community in Southern Oregon 
offers more value or ways to start living your dreams than Medford’s Veranda Park. Our 
surprisingly affordable month-to-month rentals (no investment needed) offer you more 
than 99 ways to simplify your life. Isn’t it time you enjoyed a new sense of freedom?

Locally owned and managed

Simplify Your Life

Independent Living Month - to - Month Rentals  Cottages and Apartment Homes

VP10-04- Medford Chamber ad

ENJOY LIVELY CONVERSATION 
BY A COZY FIREPLACE.

Spacious Cottages and Apartment Homes
True Restaurant-Style Open Dining
Month-to-Month Rentals - No “Buy-in” Fees
Secure Gated Community

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

The Executive Director of the Family Nurturing Center, Mary Curtis-
Gramley, is surrounded by local dignitaries, the Chamber Leadership 
Class of 2010 and Chamber Ambassadors as they all celebrate the 
groundbreaking for the FNC playground revitalization project.  The 
Chamber Leadership Class of 2010 chose the Family Nurturing 
Center for their class project in order to upgrade and enhance the 
center’s playground area.  The new playground equipment will 
provide a great way for children to safely explore their world and 
exercise their bodies and minds.  The FNC offers support and 
hope to many of Jackson County’s neediest families.  Businesses 
interested in donating materials or services will receive a thank 
you acknowledgement along with tax information; please contact 
Lisa Chang at (541) 665-0119.  Donations may be submitted to the 
Rogue Valley Foundation, 101 E. 8th St., Medford, OR  97501.

Chamber Leadership/Family Nurturing Center 
Groundbreaking

r i B B o n  c u T T i n g
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stay connected to Fellow chamber Members
providence celebrates Heart 
Month

In February, Providence is offering several 
opportunities for you to become heart-smart and 
assess your risk of heart attack and stroke – for 
free. Providence Medical Group-Cardiology is 
scheduling free consultations that include a risk 
factor questionnaire, cholesterol screening, fasting 
lipid panel and a follow-up plan. An appointment 
can be made by calling 541-732-7850.

At the Rogue Valley Mall, be sure to stop by 
the Providence Heart Check Monitor to get your 
blood pressure checked for free. And while you’re 
there, pick up the 2010 Heart Healthy Living 
Guide. It has tips on how to control your blood 
pressure, and reduce your risk of heart attack and 
stroke. The guide also includes plenty of recipes 
that are good for your heart and your taste buds. 
To request a guide by mail, please send an e-mail to: 
contactpmmc@providence.org.

sou names distinguished 
alumna 

Southern Oregon University has announced that 
Anne Root is the Distinguished Alumna for 2010.
Root received the award on Saturday, January 30.

Root, a cum laude graduate from the class of 
1990, is co-owner and general manager of Eden 
Valley Orchards and EdenVale Winery in Medford, 
a historic orchard property and winery. Prior to 
that, Root spent time in real estate management 
and wireless technology products and services. 
According to SOU Vice President for Development 
Sylvia Kelley, “Anne Root is an excellent example of 
how a university education prepares students for the 
work world, especially from an innovative business 
standpoint.” 

Root serves her alma mater as President of the 
Southern Oregon University Foundation Board 
of Directors and as a member of the SOU School 
of Business Advisory Board. She also serves the 
community through her membership on the 
Asante Finance Committee and the Medford Parks 
Foundation. Governor Ted Kulongoski recently 
appointed her to the Oregon Business Development 
Commission. 

While attending what was then Southern 
Oregon State College, Root served as student body 
president and chair of the Oregon Student Lobby. 
She specialized in global marketing and competitive 
strategy as a Rotary Fellowship Scholar in the 
Master of Commerce program at Wollongong 
University in Australia. 

russ Batzer named new agc 
Board Member

The Oregon-Columbia Chapter of the 
Associated General Contractors has elected Russ 
Batzer to serve on the 2010 board of directors. Russ 
is president of Batzer Construction in Medford, 
Oregon, and he’s been involved at AGC since 1998.

“It’s a real honor to serve on the board of the 
AGC. Our construction company started with the 
AGC because of the great training and professional 
development they provide on construction site 
safety and technical skills. Over the years, we’ve 
really honed our business by sending staff to 
training seminars and also following the economic 
and market forecasts that AGC has provided. Now 
it’s my turn to give back to this great organization.”

Batzer Construction is headquartered in 
beautiful southern Oregon. They provide 
construction design, general contracting, and 
subcontracting services for large and small 
commercial projects. With 85 highly-trained 
employees, they serve clients in Oregon, California, 
and Washington. 

cutler Hires new Marketing 
person

Cutler Investment Group is pleased to announce 
the addition of June Lee as Vice President of 
Marketing.  Ms. Lee will be responsible for 
working with southern Oregon businesses to 
enhance their firm’s 401k platforms. She joins 
Cutler after five years with InfoStructure, a leading 
telecommunications provider.  

A southern Oregon native, June is an active 
supporter of our area’s non-profits including 
Medford Rogue Rotary and CASA. 

Cutler Investment Group is a Registered 
Investment Advisor headquartered in the historic 
Old School at the Bigham Knoll Campus in 
Jacksonville, Oregon.  Cutler offers investment 
products for both individuals and businesses, 
including IRA rollovers, 401k platforms, and 
individual investment advisory services. 

weso Holds 8th annual 
networking share Fair

Discover the variety of women entrepreneurs in 
the Rogue Valley by attending a special trade fair of 
women in business March 11, 2010, at the Red Lion 
Inn. The event starts at 5:00 p.m. and exhibitors 
will be available until 8:00 p.m. 

Women Entrepreneurs of Southern Oregon 
(WESO) hosts this special program to share what 
its members and other women and men business 
owners have to offer. It’s also a great networking 
opportunity to meet local women in business.

Exhibitors must reserve by February 26.

The event will be held Thursday, March 11, 2010 
from 5-8 p.m. at the Red Lion Inn in Medford. 
Cost is $10 and includes Networking Share Fair 
entry and food. Cost of a Networking Share Fair 
table is extra please refer to the website for an 
application and further information.

Businesses represented will range from engraved 
gifts to computer services, office support, coaching, 
wellness products, and much more. Come explore 
the exhibits and find out more about this vibrant 
community group. Prize drawings throughout the 
evening make this event truly exciting. Businesses 
can also include information in a gift bag for this 
year’s event, even if they aren’t able to attend. Please 
contact Joyce Loyd, Membership Director, at 541-
890-4043 for further information.

To reserve a table or to attend, please visit www.
wesoweb.org (Annual Networking Share Fair 
tab) or call 888-436-2338. Please submit your 
reservation request (phone or online) by 9:00 p.m. 
on Monday, March 8. Reservations made after this 
cutoff date cannot be guaranteed. Cancellations 
must also be received by that date or you will be 
responsible for payment of the uncancelled event. 
 
call for entries: art in Bloom 
2010

On Mother’s Day weekend, downtown Medford 
will host its 10th annual Art In Bloom in celebration 
of fine arts, flowers, wine and food.  Art in Bloom 
is a spectacular springtime festival showcasing fine 
artists from the west coast. The event features live 
entertainment, art, and floral workshops for adults, 
children’s art activities, cash awards for artists, and 
more. 

Approximately 100 artists and horticulturists 
will be selected to exhibit and sell their work during 
the two-day festival. Revenue generated will fund 
future Art in Bloom events and help support youth 
art programs. Application deadline for Artists, 
Horticulturists and Concessionaires is March 1, 
2010.

To fill out or download an application go 
online to www.artinbloommedford.com or call 
541.941.1620.  Applications must be accompanied 
by a check or Monday order ($10 postmark by 
Feb. 15, or $20 for late application postmark by 
March 1) in U.S. currency only, payable to Art In 
Bloom. Applications received after March 1 will be 
returned unopened. Artists will be notified of the 
jury’s decision in earlyApril. 

n e T w o r k i n g  o p p o r T u n i T i e s
Networking through The Chamber has provided opportunities for members to showcase their products and services to their peers and 
benefit from ideas and savings that have enhanced their bottom line. 

Continued on page 6
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e are very pleased to unveil an entirely new 
website from The Chamber of Medford/

Jackson County that we’ve designed and built from 
the ground up. The Chamber’s fresh new website 
design can be found at www.medfordchamber.com. 
In addition to its visual appeal, clear site structure 
and easy navigation the website provides a wealth of 
information about southern Oregon, The Chamber 
and its member businesses. Chamber members, 
the community at large, and those outside of 
southern Oregon will appreciate the site’s improved 
look, streamlined information, social networking 
opportunities, and a benefit that is unique to 
Chamber members called “Ask Sandy: Your Chamber 
Concierge.”

The improved site that is perfect for advertisers, 
balances high impact visuals with uncluttered 
typography for a cleaner presentation of information, 
not just on the homepage but on subsequent pages 
as well. With portions still under construction, it 
also provides images of our region’s most celebrated 
attractions, such as Crater Lake, the new downtown 
library, the Higher Education Center, and more. The 
improved site includes up-to-the-minute weather 
updates, something the previous site did not provide.

Along with our partner Weblink, the leading 
provider of member management software and website 
services to chambers, we’ve created a website that is 
significantly faster than before, making it much easier 
for members, community members, visitors and people 
interested in relocating to our region to access the 
information they want most: business directory, visitor 
information, relocation information, community 
resources, healthcare, Chamber calendar of events, 
essential Chamber information and information 

exclusive to members only.
Specifically, members will be able to find 

information about various Chamber programs quicker 
than before: benefits of membership, Action Teams, 
annual events, Business Review news, Excellence in 
Business Awards, Board of Directors, four strategic 
objectives, Chamber Day at the Capitol, Chamber 
Latino Network, Connect4Lunch, Forum: Your 
Business Link, Future First Citizen Scholarship, 
Greeters, Leadership Medford/Jackson County, Prime 
Time, Red, White & Boom, Ribbon Cuttings, and 
more.

Unique to the vastly improved site is “Ask Sandy.” 
This section found on the lower right-hand side of the 
homepage allows Chamber members to ask Sandy 
Darland, Chamber Concierge, questions about how 
they can best utilize their membership for maximum 
results. Eventually this portion of the site will include 
a list of frequently asked questions that will benefit our 
entire membership by providing specific information 
about various events, functions and objectives of The 
Chamber. 

“Through the combined efforts of The Chamber 
staff and the talent of Weblink , The Chamber has 
created a valuable resource for southern Oregon, its 
residents and business community and for the people 
across the globe who are interested in what the Rogue 
Valley has to offer,” said Daria Land, Vice President of 
Communications and Programming and Events.

Member businesses interested in advertising on 
www.medfordchamber.com should contact Vice 
President of Sales and Marketing Sarah Pearson at 541- 
608-8523 or email her at sarah@medfordchamber.
com.

w

announcing The chamber’s vastly 
improved website

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.
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n e T w o r k i n g  o p p o r T u n i T i e s
Networking through The Chamber has provided opportunities for members to showcase their products and services to their peers and 
benefit from ideas and savings that have enhanced their bottom line. 

Hearthstone Joins the pinnacle 
Healthcare inc. Family 

Pinnacle Healthcare Inc. is proud to announce 
the addition of a new member to its family of 
long-term care facilities. Effective January 1, 2010, 
Hearthstone, which was owned and operated by 
Asante Health System, officially became part of 
Pinnacle. 

“We plan to continue to carry on Hearthstone’s 
legacy of excellent and compassionate care to all of 
its residents,” said Pinnacle President Julie Carlson. 
“Our mission of enhancing and enriching every life 
we touch will be right at home at Hearthstone.”

Pinnacle plans to carry on Hearthstone’s 
emphasis on helping patients reach their maximum 
potential. Familiar faces will remain at the facility, 
as many staff members, including Administrator 
Stephen Johnson, will continue to serve in their 
current positions. Helping residents reach their 
maximum level of independence, creating a living 
and healing environment rich in all aspects of 
life and other initiatives that put a priority on 
restorative care will all continue at Hearthstone.

“We believe Pinnacle will be very good for 
Hearthstone,” said Scott Kelly, chief strategy officer, 
Asante Health System. “Our goal was to find a new 
owner of Hearthstone with a strong, successful 
history in providing nursinghome care. We also 
wanted to ensure that the positive traditions of 
Hearthstone were maintained without disruption 
to staff or residents. With Pinnacle, we reach all of 
those goals.”

The only thing that will change will be the 
oversight by Pinnacle Inc., a family-owned company 
known for having a deep understanding of the long-
term care environment and a strong commitment to 
setting the standard of care within the communities 
it serves. Since its founding in 1948, Pinnacle 
has prided itself on providing the highest quality 
care, viewing each of its facilities as a family with 
individual needs and local sensitivities. 

To learn more about Pinnacle Healthcare 
Inc. and its commitment to quality care and 
the communities it serves, go to www.pinnacle-
healthcare.com.  

wilson elementary school and 
yMca partner 
to offer new neighborhood 
program

The YMCA and Wilson Elementary School 
have partnered to provide a free afterschool 
program called “The Wilson Project.”  This effort 
is in direct response to the community meeting 
held by the Medford Police Department to provide 
positive alternatives to gang-influenced youth and 
offer opportunities for financially strained families 

due to the poor economy.
Pam Zaklan, Principal of Wilson Elementary 

says, “This new YMCA program matched with 
our school’s family nights will certainly improve 
the neighborhoods’ safety and well-being.”  The 
program will have structured components 
including snack, arts & crafts, recreation, fitness 
and homework assistance.  The program begins 
February 1, 2010, offered everyday from 2:15p.m. 
to 6:00p.m. when the Wilson Elementary School 
is in session.  It is a state-certified program with 1 
staff for every 15 children emphasizing the values of 
caring, honesty, respect and responsibility.

Michele Hunt, YMCA Afterschool Coordinator 
states, “All ten of our afterschool programs held at 
different elementary schools are really a community 
within a community.”  To learn more or register, 
contact Michele at 541-772-6295 or mhunt@
rvymca.org.

The Heart of Medford 
association accepts the
resignation of executive 
director

The voice of downtown for the past two years 
made a farewell speech in early January and is 
now putting an exit strategy in motion. Executive 
Director Betsy Manuel offered her verbal and 
written resignation to the Board of Directors of the 
Heart of Medford Association (HMA), along with 
her promise of ongoing support for an organization 
created to revitalize downtown Medford. 

“I have loved getting to know such amazing 
people and I am so pleased to have had the 
opportunity to represent their collective needs,” 
Manuel said of the downtown business community. 
“Although it’s time to move on, I admit to having a 
hard time letting go. We have all worked diligently 
to set things in motion so there’s momentum 
to keep them going in a positive direction. I’m 
confident that there will be a smooth transition 
after I’m gone so that the Heart of Medford 
Association and its members can thrive, even in a 
slow economy.”  

When Manuel joined HMA in November 
of 2007, she filled a tentative position in a 
barely operational organization. Since then, she 
implemented several pilot programs, initiated 
non-profit status for HMA, re-branded the 
agency, generated new revenue streams, gathered 
approximately 150 business members, hosted 
monthly meetings and built a solid infrastructure 
operating under a 10-member Board. 

During her 26 months of service, Manuel also 
established four committees with approximately 70 
participants, created a base of over 100 volunteers 
for special events and has become a liaison between 

downtown merchants, the City of Medford, and 
other important local and regional stakeholders.

Manuel’s decision to leave HMA was based on a 
realistic appraisal of her personal situation and the 
belief that her departure will make room for a new 
leader with a different set of skills that can take the 
organization to the next level. 

“The possibilities are unlimited,” she said. 
“When so many savvy business people work 
together, the downtown can become all that is 
supposed to be. I felt that my job was to assemble 
the tools that were needed to develop and sustain a 
more vibrant downtown.  With that done, it’s time 
to step aside and watch it happen.” 

southern oregon Meth project
signs on for an additional 
Three years

The Southern Oregon Meth Project announced 
today that their founder and sponsors have signed 
on for another three years.  Stowell Research Data 
shows that 80% of the people in the KOBI-TV 
NBC5/KOTI-TV NBC2 viewing area are now 
aware of this project.  

“The Southern Oregon Meth Project was 
designed to prevent people from trying meth…not 
now, not ever,” says the founder of the project, VP/
General Manager, Bob Wise.  “The effort includes 
hard-hitting announcements that run on NBC 
5 and NBC 2, selected cable channels, and radio 
stations throughout the region.” 

The supposed three-year initiative of KOBI-
TV NBC5/KOTI-TV NBC2 began in the fall of 
2006 and will continue due to the endorsement 
of its partners which include: Providence Medical 
Center, Sky Lakes Medical Center, United Way of 
Jackson County, Asante Health System, Charter 
Communications, Jeld-Wen Windows & Doors, 
Medford Fabrication, Oregon Health & Science 
University, Harry & David, City of Medford and 
The Medford Radiological Group.

KOBI-TV NBC5/KOTI-TV NBC2 
Anchor/Reporter, Christina Anderson has been 
spokesperson for the campaign since the beginning.  
She will do several in-depth news series, quarterly 
half-hour specials and visit area schools with local 
agencies and law enforcement for another three-year 
period.

In 2009, the Southern Oregon Meth Project 
was recognized with the National Association of 
Broadcaster’s Education Foundation Service to 
Community Award, presented in Washington D.C.

For more information regarding the Southern 
Oregon Meth Project, please contact Bob Wise at 
541-779-5555.

Continued from page 4M e M B e r  F y i s
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c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

541.858.7085

KOBI-TV NBC-5 and The Chamber of Medford/Jackson County are partnering to bring you 
“Here’s My Card” — an affordable opportunity putting you in touch with your business community. 

Printing built on craftsmanship 
and service of days gone by

DaviD Damico
SaleSman

Yvonne Turel, Regional Sales

541.389.6609 yvonne.turel@ncm.com

Advertise your business on the BIG SCREEN

See you at the movies!

WE GOT HEALTHY TOGETHER
WE CAN HELP YOU!

360-420-7367 

our wedding 
1983 

in our wedding clothes 
25 years later! 

www.weightbustersforlife.com 

Joanne & Lee 
Breuer 

RED ROBIN OF MEDFORD
499 Medford Center
Medford, OR 97504

TEL 541-772-7777
FAX 541-779-4547

redrobin.com
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c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

is your Business under 

control? 
Top 10 Things You Should Do to Make Sure It Is

n these very tough economic times, every 
dollar counts. You can’t afford to be losing 

money to fraud or mistakes that go undetected. 
Luckily, there are steps every business can take–
no matter how small–to protect the bottom line. 
Consider the following:

Mind Your Own Business - Perhaps 
one of the best steps a business owner can take 
to protect the company’s hard-earned income is 
to be involved in the finances. While you likely 
hire a bookkeeper or internal accountant to keep 
your records, you want to delegate the work–not 
the responsibility. Make sure you review regular 
reports from your accounting system–a balance 
sheet and income statement will tell you a lot. 
Ask questions about anything that doesn’t look 
right. Trust your instincts. If something doesn’t 
sound right, it may not be. This is a great place 
to enlist the help of your CPA. 

It’s Time to Reconcile - You have to 
reconcile your bank account each month (if 
not more often). If it’s not being done now–or 
you don’t know–get this process started. This 
is a key process to control your cash. If you’re 
the business owner, I would recommend that 
you have the bank send the bank statement 
directly to your house. Open it up and take a 
look for anything out of the ordinary before 
giving it to your staff to reconcile. Flip through 
the cancelled checks. Pick out a few and ask to 
review supporting invoices or other documents 
if you haven’t already. If your bank does not 
provide cancelled checks, ask for scanned copies 
on paper or electronic copies on CD.

No Autographs - Speaking of your 
bank account: Who are your authorized signers? 
Limit this list as much as possible. Whomever 
you have reconcile the bank statement should 
not be a signer. You should separate access to 
any company assets from access to the records 
of those assets. Make sure you also know whom 
the bank has as authorized to initiate electronic 
transactions. These sometimes escape the 
normal controls, which can be costly.

Show Me the Money - How does your 
accounts receivable look? Many frauds take place 
by manipulating the records for amounts owed 
to the company. Among the reports you review 
on a regular basis, include an accounts receivable 
schedule. This should show amounts due to your 
company by customer and indicate how long 
each invoice has been outstanding. If you notice 
your customers taking longer to pay, this is 
obviously a bad sign–but is it a problem at your 
customer’s place of business or yours? Call them 
up and ask. If they sent you the check a couple 
weeks ago, find out what happened when it came 
in your door.

Is Inventory an Asset? - You know you 
want to manage your inventory so you’re not 
paying the bank to store inventory for your 
vendors. Keep an eye on anything that starts 
to accumulate. This may be an important 
operational issue–or your purchasing manager 
may be getting a kickback from a supplier. Keep 
a list of vendors you have approved for business. 
Make sure your employees are only buying from 
vendors you have done your due diligence on.

Trust But Verify - President Ronald 
Reagan may have said this about the Soviets in 
the 1980’s but it’s still true today. You may trust 
your twenty-year employees and know that they 
would never steal from you–but what if a kid got 
sick with unreimbursed medical bills? What if a 
family member got in trouble and needed a loan? 
You do your employees a disservice by making 
it easy for them to “borrow” without asking. 
Something could come up to test their integrity, 
so help them pass the test by making sure you 
have good procedures in place to protect your 
company. You also want to keep an eye out for 
any sudden lifestyle changes. Drug, gambling or 
other addictions often lead to fraud to fund the 
habit. Finally, everyone is human. Even if you 
trust your employees’ integrity, they can make 
a mistake. Having processes in place that catch 
a mistake earlier will save you money. Mistakes 
that go undetected for extended periods usually 
cost more.

It’s All About Tone - You probably have 
heard the term “tone at the top” referring to the 
example set by the owner and management in a 
company. It is critical that you lead by example. 
If employees perceive that the boss cuts corners 
when convenient or is willing to take advantage 
of a customer, they are likely to learn from this 
behavior and copy it.

But You Didn’t Ask - In a number of 
the high-profile frauds that have taken place over 
the years, subsequent investigations have found 
that employees within the organizations had 
concerns or suspicions about what was going on. 
When asked why they didn’t speak up and report 
their concerns, they said “No one asked me 
about it.” Take the time to talk with your staff 
on occasion. Ask them if they have any concerns. 
Make sure they know your door is always open.

They’re From the Government and 
They’re Here to Help - Keep an eye on your 
payroll tax withholdings and deposits as well 
as any 401(k) withholdings from employees. 
The government is very serious about these 
items being paid timely. Don’t let these items 
fall behind. If you get any type of government 
notice, ask your CPA or attorney. Don’t let your 
staff tell you “it’s no big deal” or “it’s under 
control.”

It’s Okay to Ask For Help - 
Managing the financial side of a business is 
not easy,  especially when you’re focused on 
increasing your sales and other operational 
issues. Ask your CPA for help. He or she can 
take a look at the above items with you and 
help you implement controls that make sense 
for your business. It doesn’t matter how small 
your business is or how few employees you have. 
There are always steps you can take to protect 
your hard earned income. Feel free to contact 
me if you would like to discuss further. My 
team enjoys the opportunity to help our clients 
protect their assets and stay focused on their 
business.

i
Article courtesy of Jason Lukaszewicz, CPA - Partner, Moss Adams LLP
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Creating Smiles For Life!

Erik M. Rollem D.D.S., P.C.

1234 N. Riverside Ave.

(541) 773-3756
erikrollemdds.com

Interest Free Financing Available (OAC)
Most Dental Insurance Accepted

Family & Cosmetic
Dentristry

Porcelain Crowns
& Veneers

Emergency Care
with same-day

treatment available

High tech, high quality
personalized atmosphere

Lumineers

Invisalign

Cerec

FREE
TEETH WHITENING

 FOR LIFE

New patients only please with 
coupon. May not be combined 

with other offers. 
Expires 9/15/10

Receive a complimentary whitening kit ($270 
value!) with completed new patient exam, x-rays 

& treatment. Keep your 6 month recare visits 
and you will receive additional whitening gel 

annually for the rest of your life as our patient! 
(Restrictions may apply) 

New
Patient Special

New patients only with coupon. 
May not be combined with other 

offers. Expires 9/15/10

$29
Exam, X-RaysNew Patients Only

Insurance restriction may apply

CALL FOR DETAILS
May not be combined

with other offers.
Expires 9/15/10

$200 OFF
First Crown or Veneer

Dentistry

Consolidate, Simplify, Relax...
That’s the Way of the West.

Visit one of our Local Branches Today!

Airport Road Branch
503 Airport Road, Suite 103 •  Medford, OR  • 282-5280

Ashland Branch
2235 Highway 66 •  Ashland, OR • 482-1822

Black Oak Branch
2600 East Barnett Road •  Medford, OR  • 618-5919

Central Point Branch
300 East Pine Street •  Central Point, OR • 665-8009

Crater Lake Plaza Branch
3369 Crater Lake Highway •  Medford, OR • 618-8258

Downtown Medford Branch
300 East Main Street •  Medford, OR  • 245-4650

Eagle Point Branch
44 West Linn Road •  Eagle Point, OR • 826-0580

McAndrews Branch
1455 East McAndrews Road •  Medford, OR  • 776-7480

Rogue Valley Manor Branch
1200 Mira Mar Avenue •  Medford, OR  • 857-7040

Shady Cove Branch
22175 Highway 62  •  Shady Cove, OR • 878-2311

www.PremierWestBank.com

Medford Chamber ad_3-09.ai   2/13/2009   2:03:23 PM
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a s k  T H e  c o a c H

QUESTION: We want to begin using 
online advertising, but there are so many 
options. How can we choose the best ones?   
—Jean, Roseburg. 

THE COACH—By trial and error. As 
I outline in my book, the Internet is the 
greatest one-on-one marketing tool ever 
created. Every business should be using 
the web to promote their business. But 
the digital world is confusing because 
almost every website - from Facebook, to 
newspapers, to magazines, to local TV 
sites - offers online ads.  

If you are new to online, start by exploring 
ad campaigns using Yahoo/Bing and 
Google search. Google calls their program 
Adwords (http://adwords.Google.com). 
Yahoo/Bing calls theirs Yahoo Advertising 
(http://advertising.yahoo.com). Both 
programs work essentially the same way. 

You bid against other advertisers for 
words or phrases (keywords) people 
use to search the internet. For example, 
“Medford plumber” or “retirement 
community.” When someone uses these 
keywords, your “paid” listing will be 
displayed on the right side of the screen as 
well as in a shaded bar above the normal, 
non-paid, search results. 

But your ad doesn’t just appear on Google 
or Yahoo/Bing pages; it also appears on 
hundreds of websites that have agreed to 
display Yahoo or Google ads for a small 
fee. Most ads are text only, but you can 
also buy “banner” or image ads. The 
newest ad formats are video ads. 

With Google and Yahoo/Bing, you only 
pay when people visit your website (“click-
thru”). This is why these programs are 
often referred to as “pay per click” ads. 
Using Yahoo/Bing and/or Google is the 
fastest way to get started online. Both 
feature user-friendly websites that make it 
easy to set up a program in about an hour. 

My book goes into a lot more detail 
on how to set up these campaigns and 
how to select the best keywords. 

You can also buy online ads on 
just one website. The Chamber 
of Medford/Jackson County has 
recently launched a major online 
effort. The Mail Tribune also has 
an excellent program. All of these 
programs involve placing a banner 
(image) ad on their site. Ad rates are 
based on impressions, not click-thrus. 
Like print ads, where it is difficult 
to determine if a reader saw your ad 
and responded to it, website rates are 
based on how many users “could” see 
your ad (impressions). Therefore, if 
you are looking at website advertising, 
make sure you verify traffic numbers 
yourself. Two excellent online 
services that verify web traffic are 
www.compete.com  and www.alexa.com. 
Both allow you to review traffic for 
millions of sites.   

Finally, be aware that the number 
of users that will go to your site will 
be low. A click-thru rate (CTR) is 
determined by dividing the number 
of users that go to your site by the 
number of times your ad was delivered 
(impressions). For example, if total 
impressions were 100 and one person 
visited your site, your CTR would be 
one percent (.01). 

Click-thru rates usually average 
less than one percent; a 2% rate is 
considered to be highly successful. You 
will want to make sure you keep track 
and evaluate your CTR. Again, my 
book (www.powershiftmarketingbook.com) 
explains ways to evaluate your CTR 
and how to develop a successful online 
advertising strategy.

Advice from America’s Marketing Coach,™ Mark Dennett, 
exclusively for Chamber members. If you have a question 
you would like answered, please send it to: askthecoach@
medfordchamber.com

Make online adverTising 
a goal

FOR MORE THAN DUNGAREES

3-485854-12/31

Visa
Discover

Mastercard
American  Express

Crater Chain Saw

HOURS:
Friday 8 a.m. - 5:30 p.m.
Saturday 8 a.m. - 12 p.m.

T-SHIRTS • SWEATSHIRTS • COATS

JACKETS • VESTS • SHIRTS

JEANS • BELTS • LINED PANTS

SOCKS • SHORTS • HATS

OVERALLS • RAINWEAR • GLOVES

BOOTS • WORK BAGS

772-7538

IN STYLES AVAILABLE - KIDS - BIG & TALL SIZES IN STOCK

1321 North Riverside • Medford
Serving the valley in sales & service for 45 years, 1965-2010

◆ LOW EVERYDAY PRICES ◆

CUSTOM EMBROIDERY AVAILABLE

◆ NEW WOMEN’S CARHARTT ◆
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WESO

Networking Share Fair

Network     Win Prizes    Shop
Fabulous Hors d’Oeuvres

March 11, 2010
5:00 - 8:00 p.m.

Red Lion Hotel
200 Riverside, Medford

$10 admission 
(RSVP by March 8)

Visit www.wesoweb.org  for further information, to 
register and to get an exhibitor application or call 
1-888-436-2338.

Reprinted by permission, www.uschamber.com, February 2009.  
Copyright© 2009, U.S. Chamber of Commerce.

The Business Review is Proudly Printed by Valley Web Printing

1299 stowe avenue, medford, or 97501  541.772.7039   www.valleywebprinting.com

Update YoUr 
MeMbership 

inforMation online

t’s that time of year again.  
The Chamber is updating 

its database in preparation for the 
production of the 2010-2011 Directory 
of Medford/Jackson County Guide.

The community profile and 
membership directory guide is only 
printed once a year and we want to 
make sure your information is as 
accurate as possible.  You can update 
your information online in our 
Members Only section of the website.

Simply go to www.medfordchamber.com 
and click on the Members Only icon. 

You can login using your Member ID 
and the last four digits of your primary 
phone number as your password.

If you misplace this information, 
simply use the “click here for my 
personal login information” feature on 
the login page using your current email 
address. 

If you have questions or need 
additional information, please call The 
Chamber at 541 779-4847.

Deadline for all member changes or 
updates is April 1, 2010.   

i

Peace of mind from people you trust.

 www.wsi-insurance.com

541.779.1321
More options. 
Better solutions.
Independent agents.
Independent means we work with many national 

carriers to give you more options. We’ll tailor the 

best coverage with the best value. And we’re 

part of this community. Give us a call.
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accountants/cpa’s 
Kosmatka Donnelly & Co. LLP, CPA’s, 773-6633 

Moss-Adams LLP, 773-2214 

Michael L. Piels CPA’s, LLP, 779-8261 

artisan coffee roaster 
GoodBean Coffee Company, 899-8740

attorneys 
Brophy, Mills, Schmor, Gerking, Brophy & 
Paradis, LLP , 772-7123 

Frohnmayer, Deatherage, Jamieson, Moore, 

Armosino & McGovern, PC, 779-2333 

Hornecker, Cowling, Hassen & Heysell, LLP, 

779-8900 

Huycke, O’Connor, Jarvis & Lohman, LLP, 772-1977

architects 
Ogden Roemer Wilkerson  Architecture, AIA, 

779-5237 

Steve Ennis Architect, 618-9155

auto/Truck dealers 
Lithia - America’s Car & Truck Store, 770-3779

Banks 

Bank of the Cascades - So OR, 773-9150 

People’s Bank, 776-5350 

PremierWest Bank, 776-7480 

South Valley Bank and Trust, 858-2989 

Umpqua Bank, 618-6702 

Boutique Hotels 
Elan Guest Suites & Gallery, 899-8000

Business consulting 
Allied Solutions by Kupillas, LLC 245-0770

collection agencies 
General Credit Services, 773-7791 

Document Shredding Rogue Shred, 779-4161

computer services/computer networking/

computer repair 
Dr. Networking Computer and Networking, 

488-8765 
construction/contractors 
Adroit Construction Co. Inc., 482-4098

construction Materials 
Knife River Materials, 770-2960

consulting - organizational development 
Clear-work.com, Tom Smith, 245-0131

credit unions 
Rogue Federal Credit Union, 858-7328

Providence Medical Group-Eagle Point, 826-8160

Providence Medical Group-General Surgery, 732-7874

Providence Medical Group-Medford Family 

Practice, 732-7950

Providence Medical Group-Medford Pediatrics, 

772-9449

Providence Medical Group-OB/Gyn Health Center, 

732-7460

Providence Medical Group-Phoenix Family 

Practice, 535-1274

Providence Medical Group-Siskiyou Surgical, 732-8388

Providence Rehabilitation Services, 732-6619

Meeting Facilities/Hall rental 
The Crater Rock Museum, 664-6081

Motels & Hotels 
Morrison’s Rogue River Lodge, (800)826-1963

property Management 
Commercial Property Management, 773-6400 

printing 
Valley Web Printing, 772-7039 

radio stations 
KDOV Radio 91.7 FM, 776-5368

real estate 
Crouse & Associates Real Estate, 770-1668

recreation 
Roxy Ann Lanes, 772-7171

retirement Homes 
Avamere at Waterford, 773-7718

reverse Mortgages 
Jim Frings, Loan Refine, 840-7184

signs 
Best Signs Inc. of Medford, 773-4994 

Hale Signs, 773-6505 

Signs Now, 608-6800

Tire sales/ automotive repair 
Ed’s Tire Factory, 779-3421

Title companies 
First American Title Insurance Company, 779-7250

utilities 
Pacific Power, 776-5499

drug rehabilitation 
Addictions Recovery, 779-1282

education 
St. Mary’s School, 773-7877

employment services 

Barrett Business Services, 772-5469 

Goodwill Industries Of Southern Oregon, 772-3300  

Selectemp, 773-5733                                         

engineers-consulting/construction Material 
Testing 
Marquess and Associates, Inc., 772-7115

escrow services 
First American Title Insurance Company, 779-7250

grocery stores 
Sherm’s Food 4 Less / Thunderbird Market, 857-0850

Hearing aid counselors 
American Hearing Aid Systems, 772-4365

Heating and cooling 
Metal Masters, Inc., 779-1049

insurance 

Ashland Insurance, 857-0679 

Beecher Carlson Insurance Agency, LLC, 772-1111 

Insurance Marketplace, Inc., 779-0177 

United Risk Solutions, Inc., 245-1111 

Western States Insurance, 779-1321

internet / cabling service 
Hunter Communications, 772-9282

Martial arts 

Sun & Moon Karate, Dave Pritchett, 821-2507 

 

Medical 
Providence Center for Occupational Medicine, 732-

5554 

Providence Cancer Center, 732-7000

Providence Eagle Point Physical Therapy, 826-3052

Providence Hand Clinic, 732-5700

Providence Home Care & Hospice, 732-6500

Providence Medford Medical Center, 732-5000

Providence Medical Group-Cardiology, 732-7850

Providence Medical Group-Central Point, 732-8000

Providence Medical Group-Doctors Clinic, 732-6000

paid adverTising exclusively for chamber members. 
call sarah pearson at ��1 �08-8�2� for information.B u y  c H a M B e r

planning for the future



2009-2010 Chamber Board of Directors

chair of the Board: 
Bruce Hoevet, Rogue Regency Inn & Suites 
chair elect:  
Randy Jones, Mahar Homes 
past chair:  
Craig Stone, CSA Planning 
Treasurer:  
Kathy Peckham, Bank of the Cascades 
secretary:  
Dixie Hackstedde, Realtor 
president & ceo:  
Brad S. Hicks 
vice chairs: 
Creating A Strong Economy: 
   Curt Bennett, Bennett Group 
Promoting the Community:  
   Bill Maentz, The Maentz Agency 
Networking:  
   Curt Burrill, Burrill Real Estate 
Representing Business Issues:  
   Stephen Gambee, Rogue Disposal & Recycling, Inc. 
Communications:  
   Kingsley Kelley, KTVL-TV

Board of Directors
 Bill Anderberg, Answer Page
 Curt Bennett, Bennett Group
 Chris Borovansky, Jackson County Fairgrounds
 Steve Braden, Umpqua Bank
 Curt Burrill, Burrill Resources 
 Don Cato, Harry & David
 Mike Crennen, Knife River Materials 
 Carol Flinn, Rogue Valley Physicians
 Stuart Foster, Foster Denman, LLP
 Stephen Gambee, Rogue Disposal & Recycling. Inc.
 Dixie Hackstedde, Windemere Van Vleet
 Brad Hicks, The Chamber of Medford/Jackson County
 Bruce Hoevet, Rogue Regency Inn & Suites
 Randy Jones, Mahar Homes
 Kingsley Kelley, KTVL – TV
 Scott Kelly, Asante Health System
 Sue Kupillas, Allied Solutions by Kupillas
 John Larkin, Roxy Ann Lanes
 Bill Maentz, The Maentz Agency
 Gary Miller, ACCESS, Inc.
 Rob Patridge, Covey Holdings, LLC
 Kathy Peckham, Bank of the Cascades
 Chela Sanchez, New York Life
 Don Skundrick, Knife River Materials
 Craig Stone, CSA Planning
 Steve Vincent, Avista Utilities
 Mark Wisnovsky, Valley View Winery

c H a M B e r  l e a d e r s H i p

The Chamber’s website is designed to 
better meet the needs of our member 

businesses, the community and visitors. 
www.medfordchamber.com

DECEmbEr 2009
Total Visits                         8,789

Page Views                     15,175

Total Referrals                 180,077

Top CaTEGoriEs sEarChED 
 Economic Development 

 Trucking Transportation Brokers 

 Motels & Hotels 

 Employment Agencies - Permanent  
 Bed and Breakfasts 

#2

#1

#�

#�

#�

www.medfordchamber.com

Working for you!

n e T  pr e s e n c e

Business Productivity Through Technology
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443 South Central Ave. 
Medford, OR

Phone: 776-1040 
Fax: 773-4438

*Subject to credit approval, terms and conditions. Other restrictions may apply. 
Please call for complete details.

Get your tax 
return faster! 
We know all the 
latest tax law 
changes
FREE electronic 
filing*

with paid tax preparation

Michael L. Piels CPAs, LLP dba

Income 
Tax Help
Income 
Tax Help

Michael L. Piels CPAs, LLP dba

Income Tax Help will help you maximize 
your tax refund while ensuring you are taking 
all of the deductions you are entitled to. 

We will match prices of the national 
franchise tax preparers and your return will 
be prepared and reviewed by a 
CPA trained consultant.

At our convenient location, 
we offer quick and convenient 
services, including free electronic 
filing, fast refunds and more. Get 
the most out of your personal or 
business refund. Come in today!

Income Tax Help

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.
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he Boy Scouts from Eagle Point who 
sent numerous care packages in time for 

Christmas last year to soldiers stationed in Afghanistan 
aren’t done yet. 

Boy Scout Bryce Thornton wants to create a 
Christmas in July for American soldiers in the same 
region, and he is asking the business community 
to donate care package items, money to help cover 
shipping costs, and time to help put the packages 
together.

These packages will be created during the last week 
in May and into the first week in June in order to 
arrive around the 4th of July. Businesses can help by 
donating product for the packages, help with packing 
and collecting donations, and can “sponsor” a box or 
numerous boxes to cover the postage costs ($11.95 per 
box). Individuals can donate and help in other ways as 
well.  

Checks can be mailed to:  BSA Troop 48, P.O. Box 

1348, Eagle Point, OR. 97524. In the memo part the 
check write “Care Package.”  The drop off location for 
care package items is Valley Feed & Supply in Eagle 
Point on South Royal Ave. For more information, call 
Darrin Thornton, 944-3626.

Bryce’s father, Darrin Thornton, said his son was 
motivated to create care packages while researching 
the depressed and desolate Kandahar region in which 
American troops, from various branches of the military, 
are stationed, and by communicating with a friend 
from Darrin’s days at North Medford High School 
who is now in the service. Bryce looked at pictures from 
the region and was saddened and decided to bring cheer 
to them last Christmas.

Items sought for the care packages include: hot 
sauces, peanut butter and jelly, dried fruit, pistachios, 
cashews, flavored creamer, Pringles, water added foods 
(like Mac & Cheese, Ramen Noodles), jerky, Slim Jim’s, 
hard candies, M&Ms, gum, bagged popcorn, nuts, 

sunflower seeds, cereal bars, protein bars, Crystal Light 
powder, Gatorade powder, Kool Aid, instant coffee/
hot chocolate/hot cider, Chex Mix, crackers, vacuum 
packed tuna, oysters, smoked clams, cheese spreads, 
socks, shower shoes, wet wipes, antibiotic wipes, aloe 
vera, lotions, chap sticks, sun screen, foot powder, 
soap, deodorant, tooth paste, brush, floss, razors, 
shaving cream or gel, bug repellent in cream form, air 
fresheners/non aerosols/plug-ins, scented candles, eye 
drops, bath towels, Nerf balls, Frisbees, squirt guns, 
playing cards, stress balls, DVD movies, Sudoku, 
crossword books, magazines (Men’s Health, Popular 
Mechanics), key ring games, disposable cameras, 
prepaid phone cards, blank cards to send home (they do 
not need postage), post cards, and batteries (AA, AAA, 
C, D, 9 volt).

T

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

Boy scouts are creating christmas in 
July for Troops in afghanistan

Rogue Valley Country Club
Memberships for any age & any family

2660 Hillcrest Rd • Medford • www.rvcc.com • 772-5965

27 holes winding through 
majestic trees

Over 50 social events 
annually

The best dining experience 
in the valley

Newly remodeled dining 
rooms & bar

Enjoy the summer poolside

Sharpen your game at our 
deluxe practice facilities
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       A favorite for years, this versatile t-shirt 
has also become preferred choice for groups, 
teams, clubs and schools across America.  
Heavyweight 6.1-ounce, 100% cotton.

          * Unlimited Ink Colors 

          * Digital Printing

               * NO Screen Charge

                    * NO Setup Cost 

                         * Low 6 Piece Minimum

 Price applies to white T's  sizes S-XL

Triad Image Screen Printing
Grants Pass , Oregon 

541-441-7735
www.triadimage.com

email  info@triadimage.com

   Customize your t-shirts with almost anything, from company logos to personal designs. If you can 
think it, we can print it. These are high quality, 100% cotton t-shirts produced by one of the top t-shirt 

manufacturers. Let us help you be ready for your next event or promotion. 

Only $ 5

'

Custom Printed T- Shirts 

a
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We do that!

Whatever you need, no matter the size of the 
job, we have the equipment, the bins and the 
service to assist you.

• Solid Waste Collection

• Recycling Collection

• Confidential Document Destruction

• Large item & extra rubbish removal

Residential - Commercial - Industrial

0708 P029

Rogue Disposal & Recycling has been providing innovative 
solid waste solutions for Southern Oregon since 1938.

As our valued customer, 
no matter what you need, 
you can give us a call and 

we will be happy to say: 

Have a question for us?

Call (541) 779-4161
or visit: roguedisposal.com

On-Site Document Shredding!
Convenient - Cost-Effective - Confidential
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p r o M o T i n g  T H e  c o M M u n i T y
The Chamber takes the lead in promoting the community by helping to recruit new businesses to locate here, participating in efforts to 
improve our quality of life and by advocating our community as a great place for people to work, do business and raise a family.

v i s i T o r s  &  c o n v e n T i o n  B u r e a u

w w w . v i s i t m e d f o r d . o r g

he Medford Destination Guide 
underwent some major changes 

this year that have proven to be very 
popular with our visiting audiences.  This 
24 full page destination magazine is a 
comprehensive travel and tourism directory 
of area attractions, shopping, dining, 
accommodations and year-round events. 

This edition was expanded by 8 pages 
to thoroughly emphasize areas such as 
shopping, day spas, kid attractions, area golf, 
racing and rafting.  Plus two full pages have 
been dedicated to our annual festivals and 
events.  

A big thank you goes out to The 
Chamber Sales Team for their success 
in membership this year.  Without these 
talented people recruiting new members, 
this guide would not be as extensive and 
useful to our visitors.  

Pick up your copy at the Medford Visitor 
Information Center, 1314 Center Drive, 
Suite E in the Harry and David Country 
Village or at The Chamber of Medford/
Jackson County located at 101 E. 8th Street.

T

o regon Tour and Travel Alliance (OTTA), 
an independent non-profit membership 

organization that works in partnership with 
Travel Oregon to increase packaged travel business 
throughout the state, has announced the locations for 
their 2010 quarterly meetings. Meetings are held in 
various regions around the state of Oregon to increase 
awareness and invite new membership participation. 
All hotels, attractions, and those who work in the 
tourism industry that are interested in increasing 
their packaged travel sales are invited to attend these 
quarterly meetings. 

The first meeting of 2010 was held in January at 
the Century Hotel in Tualatin. The spring meeting 
is scheduled in conjunction with the 2010 Oregon 
Governor’s Conference on April 11 at the Riverhouse 
Resort and Convention Center in Bend. The summer 
meeting takes place June 17-18 at the Red Lion Hotel 
in Pendleton. The final meeting of the year will be 
October 14-15 at the Best Western Ocean View Resort 
in Seaside. 

Essential membership dues start at less than $200 
per year for organizations and individuals interested in 
participating at the basic benefit level, which includes 
one listing on the website, full participation in 
general meetings and communications. Members may 
upgrade for enhanced benefits and increased exposure 
to the packaged travel industry. 

Founded in 1989, OTTA is a professional 
association made up of hundreds of companies 
from across the state including: lodging properties, 
attractions, restaurants, transportation companies, tour 
operators, receptive operators, destination marketing 
organizations and more.

OTTA partners work together to ensure its 
members are highly visible at annual conventions, 
marketplaces and other trade shows. In addition, 
members ensure that Oregon is top of mind among 
tour operators through direct mail and special 
promotions that take place year-round.

For more information visit, oregonpackagedtravel.
com or call Jill Ingalls at 800-451-3644.

he top executive of the America Outdoors 
Association and a well-known author 

will be just two of ten presenters that will share 
ideas at the 14th Annual Southern Oregon 
Visitors Association’s (SOVA) Tourism Marketing 
Symposium, March 1 at Seven Feathers Hotel and 
Casino Resort in Canyonville, Oregon. 

“Southern Oregon had a much stronger tourism 
year in 2009 than other Oregon destinations like 
Portland, Bend and Eugene,” states Carolyn Hill, 
CEO of SOVA. “In fact, many businesses in our 
region had record years. We want to share these 
winning strategies and introduce new ideas that 
will continue to help the local tourism industry to 
prosper as the economy picks up.”

With the theme “Advantage: Southern Oregon,” 
the one day program will lead off with Kim 
Sheehan, professor of advertising at the University of 
Oregon. Author of several books including Building 
Buzz to Beat the Big Boys: Word of Mouth Marketing 

for Small Business, Kim will share low cost ways to 
thrive in any economy. 

David Brown, executive director of the America 
Outdoor Association, will share ways to expand the 
region’s outdoor marketing opportunities. Brown, 
head of the international trade association for travel 
outfitters, tour companies and outdoor suppliers, is 
a recognized leader in the outdoor industry and a 
major player on the national scene.    

Oregon’s top tourism official, Todd Davidson, 
CEO of Travel Oregon, will be the featured 
luncheon speaker. Davidson has been instrumental 
in expanding the State’s marketing efforts with 
award-winning and innovative programs over the 
past five years. 

Representatives from the Oregon Shakespeare 
Festival (Bob Hackett), Rogue Wilderness 
Adventures (Brad Niva), and Troon Winery (Chris 
Martin) will also share marketing approaches that 
led to record years for each firm in 2009. 

Another highlight of the symposium is the 
annual media trade show that allows participants 
to discover new media opportunities. Official 
media sponsors include WineCountry.com, ABC 
TV San Francisco, KPIC TV Roseburg, Field & 
Stream / Outdoor Life, America Journal (German 
Magazine), Horizon Air & Alaska Air Magazines, 
MEDIAmerica, Yahoo Online, Oregon Travel 
Information Council, and Northwest Regional 
Magazines.

The Symposium, which is sponsored annually 
by SOVA, runs from 8:30 AM to 4:00 PM, March 
1, 2010 and is open to the public with reservations.  
Tickets are $69 per person for SOVA partners/
members, $99 for non-members. Registration 
includes a continental breakfast, lunch and all 
materials. Registration after February 20 will be $79 
for members and $109 for non-members. To register, 
go online to: www.southernOregon.org/symposium or 
call the SOVA business office (541-552-0520). 

T

oregon Tour & Travel alliance announces 2010
Meetings Throughout the state

advantage: southern oregon
Tourism Marketing Symposium

new & improved 
and More popular than ever!
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For a complete listing of events visit: www.VisitMedford.org

Calendar of Events

Medford Visitor’s Center
1314 Center Drive, Suite E, Medford OR 97501 (541) 776-4021

February 2010
 Sunday Monday Tuesday Wednesday Thursday Friday Saturday 

7

14
So. Ore. Spring Home Show

21

Rod & Custom Show

28
Jackson County Sportsmen’s

 & Outdoor Show

 1

8

Forum 11:30am - R.V. Country Club

“Your Business Link”

15

22

In the Mood - 7:30pm Craterian

 2

9

Tap Kids 7:30pm - Craterian

CLN Action Mtg 9:00am

Chamber Conf. Rm

TRADCO Mtg - 12:00 Medford Library

16

Medford Chamber Leadership

           “Business & Industry”

23

 3

Drum TAO 7:30pm - Craterian

Chamber PAC Mtg

1:30pm - Chamber Conf. Rm.

10

Chamber Executive Comm. Mtg

7:30am - Chamber Conf. Rm

17

Chamber Board of Director Mtg

7:30am - R.V. Country Club

VCB Development Comm. Mtg

3:30pm - Chamber Conf. Rm.

24

Transportation Action Team Mtg

7:30am - Chamber Conf. Rm

Ambassador Action Team Mtg

8:00am - Homewood Suites

4

Greeters 8:00 - ACCESS

11
RV Wranglers vs. Eugene Generals

Greeters 8:00 - Twin Creeks 

                          Retirement 

18

Jackson County Community 

Concert 7:30pm - Craterian

Greeters 8:00am - 38 Central

25

Camelot - 7:30pm Craterian

Greeters 8:00am - Staples

5

12
So. Ore. Spring Home Show

RV Wranglers vs.Eugene Generals

Comedy Night @ Chadwicks

Local’s Night-South Stage Cellars

19
3rd Friday Art Walk

Downtown Throwdown

Daddy-Daughter Dance

Local’s Night @ Paschals

Comedy Night @ Chadwicks

26
Jackson County Sportsmen’s

 & Outdoor Show

Comedy Night @ Chadwicks

6

Polar Plunge 11:00am

 - Hawthorne Park Pool

Comedy Night @ Chadwicks

13
So. Ore. Spring Home Show

Chinese New Year Festival

Frankie Avalon in Concert

8:00pm - Seven Feathers

Rogue Valley Symphony

8:00 pm - Craterian

Comedy Night @ Chadwicks

20
Rod & Custom Show

Daddy-Daughter Dance

Southern Oregon Arenacross

 Jackson County Expo

Comedy Night @ Chadwicks

27
Jackson County Sportsmen’s

 & Outdoor Show

Rogue Valley Symphony

8:00 pm - Craterian

Comedy Night @ Chadwicks

 2010

President’s Day
[ Chamber Offi ce Closed]
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c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

new Members offer you greater variety and service
apple cellar Bakery - Jacksonville 
Branch 
Torsten Hirche, Owner 
150 So. Oregon St. #4 
Jacksonville, OR 97540 
(541)488-8131 
info@applecellarbakery.com 
http://www.applecellarbakery.com 
Great sandwiches, soups and catering. Full 
breakfast and lunch on the weekends.

ackley counseling and 
employment services 
Daryl Ackley,  
1953 Crowfoot Rd. 
Eagle Point, OR 97524 
(541)326-6530 
ackleyaces@hotmail.com 
http://www.ackleyaces.org 
Ackley Counseling & Employment Services 
ACES provides a wide range of vocational 
rehabilitation services to individuals with 
disabilities.

climate control Mini storage 
Denise Jones, Marketing 
2012 Kingswood Drive 
Medford, OR 97501 
(541) 779-1234 
manager@climatecontrolministorage.com 
http://www.climatecontrolministorage.com/ 
State-of-the-art, climate controlled - 24 hour 
surveillance storage units.

dagoba organic chocolate 
Jill Graham 
1105 Benson Way 
Ashland, OR 97520 
(541)482-2001 
jgraham@artisanconfection.com 
http://www.dagobachocolate.com 
Manufacturer of organic chocolate, hot 
chocolates & syrup.

green’s sewing and vacuum center 
Velma Ballard, Owner 
1017 Knutson Avenue 
Medford, OR 97504 
(541)779-3411 
greenssewingandvacuum@gmail.com 
http://www.greenssewingandvacuum.com 
Green’s Sewing and Vacuum is happy to take 
care of all your sewing and vacuum needs.  
Green’s  is a locally owned and operated 
business that has been in the beautiful Rogue 
Valley since the 60’s.  

group eyecare center 
Denise Jones, Business Development 
1430 McAndrews 
Medford, OR 97504 
(541)772-7273 
marketing.groupeyecare@gmail.com 
Medical/Eye Care.

Hershner Hunter attorneys, llp 
K. Patrick Neill, Managing Partner 
180 E 11th Ave. 
Eugene, OR 97401 
(541)686-8511 
kneill@hershnerhunter.com 
http://www.hershnerhunter.com 
Hershner Hunter offers legal services in 
the following areas: Business and real estate 
transactions, construction, creditors’ rights, 
employment and employee benefits, estate and 
business planning, health care law, land use 
and real estate development, and litigation.

Howard, susan - re/Max ideal 
Brokers, inc. 
Susan Howard, Broker 
3539 Heathrow Way #200 
Medford, OR 97504 
(541)944-3650 
susan@susanhowardsells.com 
http://www.susanhowardsells.com 
Susan has ranked in the top 10 percent of 

all the realtors in Jackson and Josephine 
counties.  Specializing in residential sales, 
rural properties, and working with first-time 
home buyers, retirees and those relocating to 
our valley.

Make it Happen Marketing, llc 
Karen Fronek, Owner 
601 Valley View Dr. 
Medford, OR 97504 
(541)772-8180 
makeithappen@charter.net 
Marketing consultants.

nu skin/pharmanex – Jacksonville 
Jim Frings, Representative 
Jacksonville, OR 97540 
(541)840-7184 
fringsj@yahoo.com 
We offer a comprehensive approach that deals 
with aging both internally and externally.  
Revolutionary technology that erases the signs 
of aging on the Galvanic Spa with ageLOC.  
Pharmaceutical grade supplements that 
combine the best of science and nature.

oregon surgical specialists 
Sheri Bodager 
520 Medical Center Dr. 
Medford, OR 97504 
(541)282-6680 
sherib@oregonsurgical.com 
http://www.oregonsurgical.com 
General and Vascular Surgery Group to 
include the Advanced Vein Center and 
Bariatric Center.

phoenix Motel 
Bharat  Lad, Manager 
510 North Main Street 
Phoenix, OR 97535 
(541)535-5351 
bharatmisty001@yahoo.com 
http://www.phoenixmoteloregon.com 

22 Rooms, king, queen kitchen suites, non-
smoking, No pets allowed.

southern oregon Historical society 
Allison Weiss, Executive Director 
PO Box 1570 
Medford 97530 
(541)899-8123 
director@sohs.org 
http://www.sohs.org 
The mission of the Southern Oregon 
Historical Society  is“to make history come 
alive by collecting, preserving, and sharing the 
stories and artifacts of our common heritage.”

southern oregon land 
conservancy        
Michael Stringer, Development Director 
PO Box 954| 
Ashland, OR 97520 
(541)482-3069 
http://www.landconserve.org 
We are a private non-profit organization that 
actively works to conserve land for people, 
nature and communities. 

Table rock Helicopters      
Clay Clark, Owner 
4002 Cirrus Dr. 
Medford, OR 97504 
(541)973-1874 
clay@tablerockheli.com 
The school is the only non-military helicopter 
training center between Portland and 
Redding, Calif. 

The new well 
Kathy Marshbank,  
1250 Biddle Rd., STE C 
Medford, OR 97501 
(541)772-2224 
himedford@clubnw.com 
http://www.thenewwell.com 
Weight loss, cosmetics, Bare Minerals make-up.

2390 N. Pacific Hwy., Medford • 779-3421
“Look for the Orange & White Stripes!”

1008 P841

No matter what
size your fleet is!

We service company fleets of many different types
and sizes. We customize fleet inspections and tire 
maintenance programs to fit your specific needs.

Call us today, we’ll tell
you all about it.



F e b r u a r y  2 0 1 0 w w w . m e d f o r d c h a m b e r . c o m 1 �

NOW THAT IS DIFFERENT.

AN ACCOUNT THAT
ANTICIPATES

YOUR NEEDS.

ASK US.

With over 30 features it’s the last account you’ll ever need.

It’s a different kind of account from a different kind of bank.

INTRODUCING

MEMBER FDIC

zadvertising from  to a
advertising, marketing and public 

relations – sure, we do all that. but 
we take greatest pride in thinking

outside the envelope and creatively 
pushing the box. our specialty is 

solving problems.

830 o’hare parkway suite 100
medford, oregon 97504

p: 541.857.8443
f: 541.857.8439

how can we 
help you?

0906 J013

www.maentz.com

A DIVISION OF OREGON SURGICAL SPECIALISTS

v e i n c e n t e r
advancedV

For more details visit our website: WWW.ADVANCEDVEINCTR.COM

520 Medical Center Dr., Suite 300

your
game?

waveTM

We want you to be successful, and look it too.
In business your face speaks volumes, so if you’re self-conscious about
spider veins or Rosacea find out about Veinwave – a revolutionary
treatment designed specifically to eliminate fine spider veins on
all areas of the body – INSTANTLY. 

Available only at the Advanced Vein Center.

CALL TODAY FOR A 
FREE ASSESSMENT

282-6680

A R E  YO U  AT  T H E  TO P  O F
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c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

support renewing Members - Buy local

abdill career college, inc.

(541)779-8384

alpacas at lone ranch

(541)826-7411

american Hearing aid systems, 
llc

(541)772-4365

applied refrigeration Technology

(541)245-5513

ashland directory/silver pages

(541)482-2542

ashland Food cooperative

(541)482-2237

audiology & Hearing care, inc.

(541)779-9654

avista utilities

(800)659-4427

Best signs inc. of Medford

(541)773-4994

Better view at Farrell’s

(541)830-8439

Billing connection of so. oregon

(541)512-0511

Biomass one, lp

(541)826-9422

Bni oregon & sw washington

(541)660-3339

Boulton powerboats, inc.

(541)826-7330

Brophy, schmor, gerking, 
Brophy, paradis & Maddox

(541)772-7123

centennial golf club

(541)773-4653

chozu Bath & Tea gardens

(541)552-0202

crater lake  Ford

(541)773-3673

craterian ginger rogers Theater

(541)779-8195

eagle point golf course

(541)826-8225

employment Trends

(541)772-9039

expert Tire

(541)857-8973

Fashion Floors

(541)779-0996

Foster denman, llp

(541)770-5466

Foster, dale e. - cpa

(541)770-5095

gordon Trucking, inc.

(541)779-4411

Harry & david Holding, inc.

(541)864-2362

Hays oil company/Bi-Mor 
stations

(541)772-2053

Homewood suites by Hilton

(541)779-9800

insurance Marketplace, inc.

(541)779-0177

Jackson co Fairgrounds

(541)774-8270

Jackson co Health and Human 
services

(541)774-7878

kids unlimited

(541)774-3900

kiwanis club of Medford

(541)944-3088

kogap enterprises

(541)776-6500

kTvl-Tv

(541)773-7373

lava lanes of Medford

(541)245-2755

lithia Motors inc.

(541)776-6401

Maclauchlan, krissy-american 
Family ins.

(541)842-2190

Mail Tribune, The

(541)776-4411

Medford radiological group, pc, 
The

(541)618-5800

Medford school district ���c

(541)842-3621

Montero & associates, llc

(541)779-0771

Mucho gusto

(541)225-7461

naumes properties, llc

(541)608-1732

nickel shopper, The

(541)772-3652

oregon advanced imaging

(541)608-0350

oregon commission for the Blind

(541)776-6047

pacific power

(888)221-7070

pain specialists of southern 
oregon

(541)779-5228

peaks ranches, llc

(541)664-2985

phagans Medford Beauty school

(541)772-6155

plaza inn & suites at ashland 
creek

(541)488-8900

premierwest Bank - Main office

(541)282-5280

purkeypile & Johannsen, llp, 
cpa’s

(541)772-8666

rogue disposal & recycling, inc.

(541)779-4161

rogue valley council of 
governments

(541)664-6674

rogue valley Manor

(541)857-7777

roxy ann gem & Mineral, inc.

(541)664-6081

southern oregon Heating/air 
conditioning

(541)773-8733

southern oregon printing

(541)779-0544

st. Mary’s school

(541)773-7877

sweed Machinery

(541)855-1512

Touvelle House Bed and 
Breakfast

(541)899-8938

under the greenwood Tree

(541)776-0000

wal-Mart stores - north Medford

(541)770-2010



We Think

inside
The Box

We Think

inside
The Box

Companies that rely on direct mail to drive business rely 
on Valley Web. With the capability to handle any size 
job, we’ll get your materials out and into the hands of 

your customers or clients affordably, accurately and with 
perfect timing. When your business needs direct mail 
services, Valley Web really delivers.

1299 Stowe Ave., Medford • Toll Free 1-800-547-7428
Fax: 541-772-1279 • www.valleywebprinting.com

Call for a custom quote, any job big or small
kevin kloek @ 541-772-7039

1008 P869
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H U N T E R
c o m m u n i c

there’s a new phone company in town

541.772.9282

a t i o

we’re blending state of the art technology 

with traditional services 

to provide incredibly dependable, feature-rich, 

integrated business solutions...

and it’s affordable  

it almost sounds too good to be true 

n s

www.hunterriber.com

visit www.answerpage.com
or call (541) 773-3838 
3709 Citation Way | Medford

0309 Q967

You Can’t afford to
Miss a Client

Personally or professionally, 
nowadays, it’s all about saving 

money. In business, every 
call is critical. Let Answer 

Page set you up with Virtual 
Office. It’s like having your own 

receptionist, so you’ll never 
miss a client or an opportunity.

At Answer Page we can also help 
you save money with affordable 
wireless plans from U.S. Cellular, 
plus great values on Dish Network 
and Clearwire wireless broadband.

THE ANSWERS ARE AT

HOW CAN YOU GET YOUR 
BUSINESS NOTICED?

File Name:   Bart_JH_Medford_5-12
AD: N. Lyons 303.912-6339
Production: J. Riviera, 970.686.2592 
Project Manager(s): S. Berkman
Artist(s): JR, NL
Date: 5-2-07
Proof #: 6
Notes: 

Client: DEX
Job #:  Bart_JH_Medford_5-12 
Project: Barter Advertising
Product: Dex advertisement
Title/Headline: “How Can You Get Your Business
Noticed?”
Pub./Issue Date:  June 2007

Space Description/Component: 
Colors: color
Size: 5.5” x 5”
Fonts: Myriad Pro Bold, Semibold,
Regular, Light

THIS ADVERTISEMENT PREPARED BY NL CREATIVE

VERSION

A

Medford Monthly Member Newsletter

©2007 Dex Media, Inc. 

When it comes to attracting customers to your business,
Dex® wrote the book. Dex is used four  times more in
Medford than any other directory.* That’s because
when customers are ready to buy, Dex is the directory
they choose. Dex offers a wide variety of innovative
products to help grow your business, including Yellow
Pages, White Pages, CD-ROM, and DexOnline.com. 

People in the Medford area use Dex over 25 million
times a year.* To reach these people and to find out
more about how Dex can help your business grow, call
541-282-7500.

Available in print, on CD-ROM, and at DexOnline.com
For additional directories or CD-ROM, call 877-2GET-DEX

*Wiese Research Associates, Inc July  2006

(Exit 27 - Barnett, then east to Ellendale)
(541) 857-7000
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Pacific Power customer guarantees pledge that your
comfort and convenience will always be our priority.
Honoring appointments and coming through when
you need us are part of this commitment – guaranteed.

For more information, please visit
www.pacificpower.net/guarantees.

service matters

It is a lot of fun to go to Greeters each week to promote a business I am 
proud to be a part of. The Human Bean opened their first store in Ashland 
in 1998. Now there are 47 locations in 7 states! Human Bean supports 
our local communities and the communities of the farmers that grow our 
coffee with Coffee for a Cure, Farm Friendly Direct and our sponsorship of 
World Water Day. These programs help in the fight against breast cancer, 
build water systems, schools, and pay teachers wages and much more.

Over the years I have watched The Human Bean grow. I worked for the 
sign company that made the first menu boards for the first Human Bean 
location. After attending high school, I went to art school and ended up 
in the sign business. The sign business taught me a lot about problem 
solving. I worked hard and earned the title of graphic artist and now 
marketing director. Everyday I use my problem solving skills to find new 
ways of marketing and finding our target audience. 

Since I started coming to Greeters, I have made many new friends. I 
love getting to know business people in the community and watch how 
they support each other. It is a great group of people and I recommend it 
to anyone looking to grow and market their business.

Jackie mcGrath
Marketing Director
The Human Bean, Inc.
www.thehumanbean.com

greeter of the month

Jackie McGrath

January 2010

Jackie mcgrath, The Human Bean, Inc.

How long have you been in business?
Table Rock Helicopters hosted a grand opening seminar on the 21st 
of November 2009. We had an amazing turnout with almost 300 
people attending. It has only been a few months, but things are really 
taking off. We have a great group of students that keeps growing in 
size. We are keeping the helicopter very busy!
By the end of February this year, we hope to have our FAA part 141 
certificate. This certificate will allow us to accept government backed 
student loans, grants, and the G I Bill for training costs, which will be 
a great asset for potential as well as current students to finance their 
training. 
 

Who inspired you to go into business? 
I think what inspired you to go into business is a better suited question. 
Throughout my career as a flight instructor, I always felt that there were 
things that the school, or administration could do to make not only the 
business but the training atmosphere better. It was always my dream to 
open a flight school, and to provide the highest quality of training. The 
majority of schools throughout the country have lost sight of their quality 
of training and focus on the size of their student body. It is my personal 
goal to ensure that every student that trains through our school has the 
experience and skills that will give them an upper hand over anyone who 
trains anywhere else. 
 
What are the two greatest advantages of doing business in Jackson 
County?
Jackson County is a central hub for the helicopter industry.  There are 
world-renowned helicopter companies that base their operations out of 
our area. This poses as a great resource for our students to network for 
future jobs. 

clay clark, Table Rock Helicopters

new member 
Profile

Table Rock  
Helicopters

working for you
2� hours a day, � days a week.

www.medfordchamber.com



staff 

Brad S. Hicks, President & CEO, 541-608-8514
Judy Charley, Office Administrator, 541-608-8515 
Paul Coughlin, Vice President, Public Relations, 541-840-2816
Sandy Darland, Membership Concierge, 541-608-8517 
Scott Harrison, Vice President, Membership Development, 541-608-8522
Anne Jenkins, Senior Vice President, Medford Visitors & Convention Bureau, 541-608-8516
Daria Land, Vice President, Communications and Programming & Events, 541-608-8520
Sharon McCall, Receptionist, 541-779-4847
Tammi Mendels, Information Center Manager, 541-776-4021
Kristy Neighbors, VCB - Community Promotions Director, 541-608-8519
Kristy Painter, VCB - Public Relations Director, 541-608-8511
Sarah Pearson, Vice President, Sales & Marketing, 541-608-8523
Judy Six, Information Services Director, 541-608-8526
Sue Stephens Walton, VCB - Convention Sales Director, 541-608-8521
John Watt - John Watt & Associates, Governmental Relations, 541-779-0036
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wning your own business seems to be a dream for many men and 
women.  This dream came to life for us almost nine years ago.  With 

all the many obstacles that can help or hinder the success of a business, road 
closures or road changes has been our biggest obstacle to date.

A few years ago, ODOT’s engineering drew up three options for the new 
South Medford Interchange.  The Highland option was chosen, as seen today.  
Once this option was finalized, agreements were drawn up for temporary and 
permanent easements with ODOT.  Once signed, there was no turning back.  
The new South Medford Interchanged opened in mid-July.  This opening gave 
ODOT the flexibility to close the old on and off-ramps to make room for the 
replacement of the bridge over Bear Creek.

In the early days of the bridge closure, ODOT held meetings with all parties 
involved, including city, county, state employees, local residents, and business 
owners.  The main contractors were also present at these meetings (Wildish 
and Knife River).  These meetings evolved into weekly gatherings with just 
ODOT, Knife River, Wildish, and the business owners.  This gave us a chance 
to stay informed of the progress or changes, and address issues that concerned 
us individually.

Early on, we were all hoping to see Barnett open by Thanksgiving.  Then 
ODOT had hopes to open by Christmas.  January 12, 2010 was the original 
“deadline” date of completion.  Most every construction project will have some 
delays or problems.  We were very satisfied with ODOT, Wildish, and Knife 
River meeting the original January 12 deadline.

This project started in mid-July when temperatures were in the 90s 
and finished up in January, now when the weather is so cold! To show our 
appreciation, we offered FREE drinks to all of the workers on the project.  
These hardworking men and women would come in every day, multiple 
times per day, often with a friend or family member.  Thanks to all of you!  We 
couldn’t have done it without you!

With six months of downtime, we wanted to use this opportunity to make 
some upgrades and improvements.  With the help from our friends at U.S. 
Bank, we were able to upgrade some equipment, paint the store, upgrade the 
surveillance system, install the new “Grill & Chill” signage, and more.  This was 
definitely a group effort.  From family to friends, to U.S. Bank and Key Bank, 
to Precision Electric, to Lamplighter Signs, and to all the great, hardworking 
Dairy Queen employees, all of this would not have been possible.

Now that Barnett Road is open, sales have jumped right back to normal 
with even a little extra boost.  Our dog walkers are back, all the wonderful folks 
in the medical field are back, as well as people from Hoover School and St. 
Mary’s School are back, etc.  Thank you all for the business – it is great to have 
you back!

Finally, we just wanted to note, and give thanks to all of the loyal, 
professional, hardworking men and women who worked on this project from 
ODOT, Wildish, and Knife River.  You all did a great job!  You made a very 
difficult time pleasant, workable and attainable.

o

Warmest thanks,
Tom and leah Hawkins

c H a M B e r  s Ta F F

Liberty Northwest is the clear choice.  
Our complete line of insurance solutions 
will have you covered—from your business 
operations and workers’ compensation to 
your home and auto.

With us, you’re much more 
than a policy on paper. 
You’ll get timely service from 
great people who know this 
business and our community.

One company. All lines.  
Let us help you simplify.

meet You at the DQ!
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Building Hope program expands 
to Help even More struggling 
with Foreclosure 

ll of us have been affected in some way 
or another during this recession, and 

one of the most difficult ways that some have 
been impacted has been the loss or potential 
loss of their home. As a response, Rogue Federal 
Credit Union, The Home Builders Association 
and KDRV NewsWatch 12 have created the 
successful Building Hope Foreclosure Prevention 
and Assistance Program. Though the reasons for 
this success have been most unfortunate, we can 
take solace from the fact that we have provided 
hope for hundreds of people facing, or are in the 
process of facing, foreclosure.

The Building Hope program began through 
the Education Committee of the Home Builders 
Association of Jackson County. Concerned that 
many families were emotionally depleted from 
dealing with this crisis, they offered to pay for 
the emotional counseling for individuals and 
families facing foreclosure through a list of 
certified providers. They also knew that more 
assistance was needed to help families understand 
the process and prevent more families from losing 
their homes. So The Home Builders Association 
contacted Rogue Federal Credit Union to deliver 
the financial education portion of the program. 
The credit union developed the content of the 
classes, named the program and involved other 
agencies in the delivery of the classes. The two 
partners then enlisted the help of their third 
partner, KDRV Newswatch 12 to assist with 
spreading the word of help and hope to our 
community.

The first classes launched in March of 2009, 
which were standing room only. Since that first 
series, we were able to offer a seven-class series 
in 2009 and will offer a six-class series in 2010. 
We have had more than 700 families go through 

the financial counseling classes and about 
50 individuals and couples have received free 
emotional counseling. 

The financial education classes focus on 
crisis budgeting (a critical part of the home-
modification process), creditor negotiation, 
understanding the loan modification process, how 
to avoid real estate scams, foreclosure timeline, 
homeowner’s rights during the foreclosure process 
and how to save their home through bankruptcy. 
This grassroots effort in helping our community 
has helped many of the families stay in their 
home, understand the modification process and 
in some cases leave the guilt at the door if they 
have to walk away from their home. We give each 
participant a packet of materials, evaluations for 
each class and a form to request free emotional 
counseling. Many of the participants follow up 
with a one-on-one financial counseling session 
through Rogue Federal.

This program has been so successful in Jackson 
County that in May 2009 we began to offer it 
in Josephine County. We are taking a smaller 
“condensed” class on the road to established 
parent groups in our Hispanic community. In 
July, the State Home Builders Association, the 
Credit Union Association of Oregon and KDRV 
endorsed and launched the Building Hope 
program statewide.

When we have knowledge and emotional 
support during times of crisis, we are better able 
to strengthen ourselves and our families against 
financial crisis. The Building Hope team will 
talk with your employees or management about 
the classes it offers to those living in Jackson and 
Josephine Counties. The program is committed 
to making sure that our families stay together, 
the local economy is improved and we come 
through this economic time together financially 
and emotionally strong.  For more information, 

contact Kerrie Davis at Rogue Federal Credit 
Union at Kdavis@Roguefcu.org or call  
541-858-7536.

a

Testimonial 
I went to the meeting last night depressed. After 

interacting with the lawyers my whole attitude 

changed. I made the decision to save the house. I made 

new, informed financial plans. I will take a part 

time job on the weekends and get a roommate. I do 

not know if I will succeed, but I am giving it another 

go. If you speak to the lawyers from last night please 

tell them they inspired me enough to keep pushing to 

survive - LITERALLY!!!   

(Update: She just received her permanent modification 

changing her payment from $1500 to $900.)

Testimonial 
My and wife and I operate a general contracting 

business here in Medford and have been severely 

impacted by the construction market “ falling off a 

cliff.”  Thanks to the RFCU Building Hope program, 

we now have the information and planning tools we 

need to help us make the best of our situation.  Your 

counseling input and the loan modification help 

from RFCU are making a huge improvement to our 

ability to respond to these difficult times.  Thank you 

so much for the program and the help.

building hope classes  
2010 Schedule

Time:  6:30-8:30p.m.

Locations:   

1370 Center Drive, Medford-

203 SE 9th Street, Grants Pass

Dates:

March 2, 9 & 16

May 4, 11 & 18

July 13, 20 & 27

September 14, 21, & 28

November 2, 9 & 16 

The Building Hope program is 
proudly sponsored by:
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c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

rogue valley Medical center Brings 
Medical excellence to leadership class

ach month, Leadership of Medford/
Jackson County educates its class 

participants about a particular business sector in 
our community.

On January 19, The Leadership Class spent an 
informative day at Rogue Valley Medical Center 
focusing on the technology and services of one of 
our leading local healthcare providers. 

Kent Brown, CEO for Rogue Valley Medical 
Center (RVMC), welcomed the group with an 
informative presentation of the overall RVMC 
group of services, and the commitment to an 
ongoing investment in leading-edge technology, 
facilities and exceptionally trained staff. 

RVMC is Asante Health System’s f lagship 
hospital. Asante Health System is the region’s 
most comprehensive healthcare provider, serving 
the medical needs of approximately 600,000 
people in nine counties across southern Oregon 
and northern California.

Asante is a not-for-profit organization and 
employs more than 3,500 people. It is locally 
governed by a volunteer board of directors, 
composed of local physicians and community 
leaders.

Joe Hannah, the Director for RVMC Radition 
Therapy, discussed the latest and most effective 
form of cancer treatment, TomoTherapy. 
TomoTherapy is an innovative cancer treatment 
system that is revolutionizing the fight against 
cancer in southern Oregon and northern 
California.

Dr. Lee Harker followed Hannah with an 
impressive overview of the Neonatal Intensive 
Care Unit (NICU). Babies born too soon, too 
small or with other health problems are nurtured 
and loved until they gain the strength to thrive at 
home with a NICU unit of three board-certified 
(a fourth is arriving soon) neonatologists and a 
dedicated team of specially trained nurses, nurse 

practitioners, and therapists providing care 24 
hours a day.

Over lunch, the Leadership Class received 
Asante’s Leadership Model from the President 
and CEO of Asante Health System, Roy 
Vinyard. Vinyard educated the class on Asante’s 
mission to provide quality healthcare services 
in a compassionate manner, valued by the 
communities they serve, along with their vision, 
values, strategic objectives, and behavioral 
standards.

Nothing showcased this Leadership Model more 
than the enthusiasm from Dr. Brian Gross, a board-
certified cardiologist who gave a compelling and 
passionate presentation on the commitment of the 
Heart and Vascular Center physicians and staff to 
reaching the highest standards of heart care in Oregon.

Gross proved that when you need heart care, 
experience matters. At RVMC, they’ve performed 
more than 12,000 open heart surgeries. Thirty years 
ago, they pioneered the region’s first open heart surgery 
program and cardiac catheterization lab. Their history, 
combined with the latest technology and an extreme 
effort to reduce procedure time has garnered RVMC 
many awards and they are recognized as one of the top 
facilities in the state of Oregon to give heart care.

The class ended the day with an informational 
tour of the hospital’s NICU unit, Endoluminal Suite 
operating room, simulation lab and TomoTherapy.

The Chamber of Medford/Jackson County and 
its Leadership Class of 2009-2010 would like to give 
a special thank you to Roy Vinyard, Kent Brown, 
Scott Kelly, Marvin Haas, Frank Faust, Joe Hannah, 
Lee Harker, MD, Brian Gross, MD, Julie Hale and 
the support staff that made this day possible.

Thank you to Gerry Katz Photography for 
generously donating photography services.

e

CEO Kent Brown welcomes Leadership Class to 
Healthcare Day at RVMC..

A premature baby receives photo therapy treatment  
for hyperbilirubinemia. 

 Leadership wears protective coverings to tour the 
RVMC Endoluminal Suite operating room.

Thank you to our proud sponsors:

Asante’s Executive Team educated class on the Asante 
Leadership Model.

Photos Courtesy of Gerry Katz Photography
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chamber leadership’s playground 
revitalization project is underway

e

Photos courtesy of Gerry Katz Photography

eadership of Medford/Jackson 
County’s class project is now officially 
underway. Their goal and vision for the 
Family Nurturing Center children’s 
playground is to revitalize, enhance and 
strengthen the existing environment 
created by the Family Nurturing Center 
(FNC). On January 6 a ceremony was 
held at the FNC. In attendance was local 
dignitaries, Chamber Ambassadors, the 
Leadership Class, Executive Director of 

FNC, Mary-Curtis Gramley and FNC 
children.

The Chamber would like to thank 
those in attendance and the Leadership 
class for their outstanding beginning 
efforts towards accomplishing their 
community project goal!

l

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

Jackson County Children’s
Relief Nursery
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We Are So Ready to Help Your Business Prosper
SOREDI serves as project managers for local
business expansion and new business recruitment in Southern
Oregon. Since 1994 we have assisted over 550
businesses and provided over $11 million in loans.

How can we assist you?

Southern Oregon
Regional Economic Development, Inc.
www.soredi.org (541) 773-8946

steps to sUccess  
faMilY strengthening prograM

t takes a lot to manage a family and a career…sometimes families need 
a helping hand. Southern Oregon Goodwill Industries has designed a 

program to help families build on tools they already have while making sure that 
basic needs are met so that parents can learn to successfully balance their family 
and career. Southern Oregon Goodwill Industries takes a “whole family” approach 
in their program that encourages and develops family engagement. They can help 
families in the following areas; parenting skills – becoming a positive role model 
for their children, financial training, career support, referrals and family activities. 
Southern Oregon Goodwill Industries’ goal is to provide families with the 
education, tools and support needed to achieve independence and self sufficiency, 
while taking the steps necessary to strengthen and nurture their families. 

Southern Oregon Goodwill Industries can help families with the following: 
 1. Finding emergency resources to assure basic needs are met. 
 2. Assessment of family situation and setting clear goals for the entire  

 family. 
 3. They will work with children’s schools, participant’s employers and other  

 institutions to advocate for and support their participants in reaching their  
 family’s goal. 

 4. Finding support groups to help families network with other families. 
 5. Providing classes to help improve the family’s circumstances. 

Southern Oregon Goodwill Industries have activities for participating families 
that include; quarterly workshops that provide information and skill building, 
newsletter of community activities and safe, family-oriented activities and special 
events designed to strengthen the bond between parents and children. 

Southern Oregon Goodwill Industries’ Steps To Success program is free and 
open to single and two parent households and their children.

For more information and a chance to enrich your family’s life please call 
Southern Oregon Goodwill Industries at (541) 772-3300 or visit www.sogoodwill.org.

i

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

Article courtesy of Marketing Manager Diane Raymond of Southern Oregon Goodwill Industries.
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The Directory of Medford/Jackson 
County Chamber of Commerce was 
named best in the state of Oregon 
by the Oregon State Chamber of 
Commerce association. 

You can put your message in the hands 
of your prospective customers with the 
2010 edition.

10,000 full color magazine-style directories 
featuring the members of The Chamber of Medford/
Jackson County will be published in May 2010.

Distributed throughout Medford and Jackson 
County, The Directory puts your information in front 
of people looking to do business! The magazine is 
a handy, easy-to-use guide to events and programs 
as well as an resource for important reference 
numbers. It is mailed to every Chamber member, 
as well as being available throughout the year at 
The Chamber of Medford/Jackson County office, 
the Medford Visitor Center, in hotel and motel 
rooms, and at selected visitor information centers 
in Oregon.

Early bird discounts are available for advertisers 
reserving and paying for their space in The Directory 
by March 1. All prices include full color and ad 
design. Space reservation deadline is March 29.

The Directory
of Medford/Jackson County

Promoting the Community | Representing Business Issues Networking Opportunities | Creating a Strong Economy

The Directory
of Medford/Jackson County

Promoting the Community | Representing Business Issues Networking Opportunities | Creating a Strong Economy

You are part of a winning team - make the most of it!

Call Ray Hunter to book your ad today!   541-968-3484
For more information contact ray.h@mtangelpub.com

c r e aT i n g  a  s T r o n g  e c o n o M y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

ou are known by the company you keep. That’s why being a part of The 
Chamber of Medford/Jackson County makes good sense. It’s also why 

an ad in The Directory – The Chamber’s award-winning magazine - is a great 
investment. 

Putting your message in the right environment shows you understand business, 
value your community, and gets the attention of those who need and appreciate 
what you offer. It is easy to place an ad in this full-color publication that captures 
the vibrant spirit of the Medford/Jackson County area. Those who reserve space 
by March 1 earn significant discounts. See the flier in this month’s Chamber 
newsletter for full details. 

The Directory features business, quality of life, and networking information 
along with the up-to-date Chamber of Commerce membership listings both 
by name and category. It also provides a calendar of events, attractions list, and 
important government and community contacts. 

Mt. Angel Publishing, Inc. is once again working with The Chamber to 
produce The Directory. In May, 10,000 directories will be published and made 
available to member businesses for free distribution to their customers and clients. 
Local lodging and real estate professionals will have copies free for visitors and 
newcomers to the area. Throughout the year, The Chamber distributes The 
Directory to those enquiring about the region. You can build on this strong 
network.

The Directory is a major promotional tool for our area, and just one more way 
The Chamber is working for you. To reserve space to advertise your business, call 
Ray Hunter, 541-968-3484.

The directory puts your Message 
in the right Hands

y

The Chamber would like to thank Michael L. Piels CPAs, LLP 
for sponsoring the upcoming Forum program.  Forum will take 
place on Monday, February 8 at the Rogue Valley Country 
Club which is located at 2660 Hillcrest Road in Medford at 
11:30 AM.

Michael L. Piels CPAs, LLP is sponsoring the program on “The 
Bell Has Tolled: Death to the Death Tax.” Partner Joshua E. 
Husbands of the Holland & Knight LLP’s Private Wealth Ser-
vices Section will deliver this month’s Forum presentation. 
Husbands will discuss the future of estate planning.

With the lapse of the estate and generation skipping tax 
coming in 2010, the estate planning world is unstable.  Most 
estate planners anticipate Congress will pass some form of 
legislation re-enacting these taxes, but there is uncertainty 
regarding what form the taxes will take and whether they will 
be retroactive to January 1, 2010.  Under the new law, there 
are a number of planning opportunities and potential traps 
that people may be unaware of.  This presentation will discuss 
the state of these issues and where we might likely be headed 
in the future.

The February Forum will be Michael L. Piels CPAs’, LLP first 
sponsored forum with The Chamber. 

February Forum Preview

The Bell Has Tolled:
Death to the Death Tax

February 8, 2010
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r e p r e s e n T i n g  B u s i n e s s  i s s u e s
The Chamber also works year-round to ensure local elected officials and other decision makers are educated on the impact their actions 
have on the local economy.

ost Americans are glad to have 2009 behind them. It was a rough year 
for businesses, the country, and families alike. As we begin 2010, things 

look a little brighter, although many people and companies are still struggling. 
What will the state of American business be in 2010?

Most likely, it will be uncertainty with a dose of optimism.
The uncertainty facing American businesses is primarily a result of actions 

being taken in Washington. With elected officials debating significant changes 
to health care, tax, and climate change policies - to name just a few--businesses 
are understandably hesitant to make the investments necessary to create jobs. But 
there is also cause for optimism - the economy has started to grow modestly and 
should continue to do so in the coming months.

Unfortunately, modest economic growth will not be sufficient to quickly 
reduce high unemployment and put Americans back to work. That’s why the 
U.S. Chamber believes that, of all the important challenges facing our nation, no 
domestic challenge is more critical than creating the 20 million jobs we’ll need by 
the end of the next decade. Only with a strong and growing private sector-backed 
by sensible government policies with modest levels of regulation and taxation and 
a reasonable degree of certainty - can we reach this goal.

Doubling U.S. exports over the next five years must be a top priority. To do so, 
we should enact pending trade pacts that work heavily to our advantage, pursue 
new commercial arrangements in emerging economies, enforce existing trade 
agreements, modernize export controls, and help smaller firms export.

The modernization of America’s aging and insufficient infrastructure is also 
an imperative. If we can remove regulatory and legal impediments, private sector 
investment could spur job creation and long-term economic prosperity. Upgrades 

to our transportation, energy, water, and broadband systems will make it possible 
for people, goods, and information to move more quickly and safely.

Many Americans are excited by the potential for green jobs resulting from 
technological breakthroughs in the energy sector. We share this enthusiasm 
and support private and public sector investments in alternative and renewable 
energies. But we should also rapidly expand our supply of clean, safe nuclear 
energy.

We must find ways to ensure that businesses - especially small businesses - can 
get the credit they need to expand and create jobs. Congress should overhaul our 
financial regulatory system with smarter, more efficient regulations and promote 
greater transparency.

Let’s make 2010 the year when we empower our job creators and push the 
economy back toward sustainable growth.

a plan For Job creation 
in 2010

Courtesy of Thomas J. Donohue, President and CEO, U.S. Chamber of Commerce

M

Thomas J. Donohue 
President and CEO, U.S. 
Chamber of Commerce

Reprinted by permission, www.uschamber.com, January 2010.  
Copyright© 2010, U.S. Chamber of Commerce.
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experience

Severta S.
Pacemaker Patient

When it comes to your heart, 
insist on the best.
A� er providing �� years of exceptional heart and vascular care, 
our experience can be seen in nationally recognized results—
and in the faces of our patients.

����


