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can The greatest generation 
Tackle Health care?

Chief Executive Officer of Providence Health Plans tells Chamber Forum why 
health care reform is critical.

ack Friedman, Providence Health Plans CEO, 
told a packed Chamber Forum audience that 

some entity is going to have to step up and manage health 
care costs since the increase in health care premiums 
will eventually become unsustainable, especially as these 
premiums relate to the average household income and 
the bottom line for businesses in Oregon and across the 
nation. 

In his presentation entitled, “Health Care Reform: Lost 
in Translation?” held at the Rogue Valley Country Club on 
March 8 and sponsored by Providence Medford Medical 
Center, Friedman said that this entity is either going to be 
the government or insurance companies. 

But there are some “sure bets in the face of current 
political uncertainty,” surrounding the current health care 
debate, he said. These sure bets include private health 
plans, employer financed plans, consumer choice, an 

enlarged government role in both financing and standard-
setting, movement toward universal access, and broader 
coverage.

Part of this cost includes a growing chunk of the 
average household income. In 1999, health care consumed 
approximately 11% of household income. This jumped 
to 18% in 2007. By 2020 it’s estimated that health care 
along with insurance costs will account for 25% of 
household income. Right now, he said, health care costs are 
interfering with the ability for the average family to afford 
clothing, food and pay utility costs. 

He said that since 1999, health insurance premiums 
have increased 119%, compared with workers’ earnings at 
34% and overall inflation at 29%. Health care consumes 
a growing portion of the gross domestic product as well. 
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Rogue Disposal & Recycling has been providing innovative
solid waste solutions for Southern Oregon since 1938.

We do that!
See Ad Inside

for Details!

• Residential
• Commercial
• Industrial

www.roguedisposal.com

WACE & OSCC

Buy Chamber.............................................. 14

Calendar of Events  .................................... 17

Visitor Information ................................. 16-17

Member FYI’s ..........................................6,28

New Members  ...........................................20

Marketing Advice ........................................ 12 

Renewing Members ................................... 24 

Greeter of the Month  .................................23  

Ribbon Cuttings .........................................30

Continued on page 3 

creating a  
strong economy:

Want a career boost? Enroll in 
SOU’s MBA program.  
Page 8

Members to elect Chamber 
Directors. Page 11

New and renewing members 
offer you great variety of 
services.  Page 20

networking:

Member FYI’s keep you 
informed and up to date. 
Page 6 

 

representing 
Business issues: 
 

 
The Chamber has a strict 
decision making policy governed 
by the Chamber Board.  
Page 10 

promoting the 
community:

 
Face to face meetings are critical 
for business opportunties.  
Page 16

Jacksonville chosen as site for the 
Oregon Heritage Roundup.  
Page 16

Check out what is happening in 
your community. Page 17 

n e ws m a k e r s



a p r i l  2 0 1 02 w w w . m e d f o r d c h a m b e r . c o m

Fi
le

 N
am

e:
  

PS
H

P 
29

58
 -

 G
lo

ss
y_

OR
 A

d_
BR

ev
ie

w
 

Ti
tl

e:
 

W
E’

RE
 N

OT
 I

N 
IT

 –
 G

LO
SS

Y.
..

 
Cl

ie
nt

: 
Pa

ci
fic

So
ur

ce
 

Pu
b:

 
Bu

si
ne

ss
 R

ev
ie

w
 

Jo
b 

#:
 

PS
H

P 
29

58
  

Tr
im

 S
iz

e:
 

10
.3

75
 x

 1
1.

75
 

Ap
p:

 
In

De
si

gn
 C

S3
 

Bl
ee

d 
Si

ze
: 

no
ne

 
Co

lo
rs

: 
4c

p 
Ru

n 
Da

te
: 

cl
os

es
 8

.1
5.

09

We believe that when it comes to making decisions about healthcare coverage, fl ipping through a slick brochure is never going to be 

good enough. We’d much prefer to talk one-on-one about the needs of your organization. That way you can ask as many questions 

about our providers or preventive and wellness programs as you’d like — and we can make sure you get every answer you need. 

Port land         Medford          Eugene          Bend          800.624.6052          Pac i f icSource.com
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Today it’s responsible for 17.7 percent of the GDP. 
It is projected to comprise 50% of GDP by 2050—
unless drastic changes are made soon.

Health care coverage is shrinking in Oregon, 
he said. In the fourth quarter of 2007, 2,172,745 
Oregonians had health care coverage. That number 
has dropped to 1,843,651 in the third quarter of 
2009.

The economy and health care are also connected 
regarding job creation. Between 2001 and 2007, 3.8 
million jobs were created—about half of those jobs 
within health care. Yet even during our most recent 
recession, 372,000 jobs were created within health 
care in 2008, and 126,000 within the first half of 
2009.

Possible health care reform from Washington, he 
said, could include coverage of everyone based upon 
citizenship, 90% of the premiums going to medical 

care, the elimination of medical underwriting, 
full disclosure of all fees and costs within the 
competitive insurance market, and rewards to 
consumers for preventative care, among other 
reforms. If implemented, he said, health care could 
slide back to 15% of GDP by 2025.

“The Greatest Generation,” he said, “won World 
War II, built and improved higher education and 
the interstate highway system. It went to the moon, 
cured polio and eradicated smallpox. It put into 
place some of the largest entitlement programs 
in history, including Social Security, the GI Bill, 
Medicare and Medicaid. But, he asked rhetorically, 
will it have the ability to ‘fix’ runaway health care 
premiums and provide broader coverage to the 
uninsured?”

That question has yet to be answered, but 
Friedman said that part of the answer must 

eliminate fee-for-service, which he said is “morally, 
sinfully wrong.” It should, he said, create a policy 
that provides a basic level of health care to all 
citizens and where the current practice of denying 
care due to pre-existing conditions is eliminated. 
Helpful to these efforts, he said, is a federal health 
care czar who would help establish a budget that 
provides a reasonable return. 

Continued from cover.

Thank you to our Forum Sponsor:

Celebrating three decades of building quality and value into every project.

Prime Commercial Space in East Medford Available Now!

Call today for more information: 

Call Mahar Homes first...
we have the very best of office options in Medford!
Since 1980, Mahar Homes has been developing award-winning 

custom homes, business parks, and retirement communities in Medford. 

See the Mahar Homes difference on our Website or give us call.

Available Office Parks:
Alder Creek  •  Golf View •  Hillcrest  •  State Street

c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.
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Should Oregon’s legislature meet in  
annual sessions?

c H a m B e r  s o u n d o F F

proposed amendment to Oregon’s 
Constitution would require annual 

sessions of the Legislative Assembly. It 
proposes that these sessions that begin in 
odd-numbered years may not exceed 165 
calendar days, and sessions beginning in 
even-numbered years may not exceed 45 
calendar days. It also allows for the legislative 
session to be extended by five days with the 
affirmative vote of two-thirds of the members 
of each chamber. 

In addition, it permits the Legislative 
Assembly to hold a pre-session organizational 

session not subject to limits on the 
number of calendar days permitted for a 
legislative session. It also prohibits action 
on gubernatorial vetoes during pre-session 
organizational sessions. This proposal refers 
the possible amendment for either approval 
or rejection during November 2010 General 
Election.

Supporters say that Oregon needs to 
modernize its Legislature and join the 45 
other states that hold annual sessions, which 
is helpful to legislators during times of crisis. 
They also say that it would allow lawmakers 

to tweak the budget and respond to ongoing 
revenue and federal changes that require 
timely attention.

Opponents say that annual sessions 
won’t allow enough time for adequate 
public participation regarding important 
legislation. They say it will institute a “hurry 
up” mentality, increasing the chance of 
unintended consequences and concentrate 
even more power into the hands of the 
majority party.

a

inFormed debate: question

Oregon Legislators Move Toward Annual Sessions, But A Poll Shows Public Indifference To The Idea
http://blogs.wweek.com/news/2010/02/15/oregon-legislators-move-toward-special-sessions-but-a-poll-shows-public-indifference-to-the-idea/

Oregon Legislature gavels out, sends annual session measure to voters
http://www.oregonlive.com/politics/index.ssf/2010/02/legislature_gavels_out_sends_a.html

Find out more about this topic on the web:

should oregon’s legislature meet in annual sessions? 
 please send your comments to us along with your mailing address, phone number and best email to use in case we 

have questions or would like to contact you for a future Chamber Soundoff. 
 

 Email your comments to: debate@medfordchamber.com 
 

We look forward to and encourage your comments.
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Oregon’s 
experiments with 
annual legislative 
sessions in 2008 
and 2010 are akin 
to experimentation 

with mind-altering drugs that was encouraged 
in the 60s: it gives temporary satisfaction, false 
hope, and a major letdown when the effects 
have worn off.

Establishing annual sessions of the Oregon 
Legislature is not the answer to the challenges 
Oregon now faces.  Voters should reject this 
measure on the November 2010 General 
Election ballot.

One argument proponents make is that 
Oregon has a weak Legislature.  It’s important 
to remember that we have three co-equal 
branches of government – the Legislative, the 
Executive, and the Judiciary. Any perceived 
weakness is more from a lack of action than 
from a lack of power.  Let’s examine that 
legislative power:

-Legislators represent the people of their 
district as well as the entire state.

-The Legislature writes the laws of the 
land – a key power conferred on a branch of 
government by our founding fathers.  

-The Legislature sets the budgets.  

So, there are checks and balances on other 
branches of government as well as the ability 
to address the issues people face presently 
available to the Legislature.

To deal with emergencies or urgent issues, 
two processes already exist in Oregon’s 
Constitution for the Legislature: for emergency 
funding needs, there is the “Emergency Board” 
(Art. III, sec. 3) and for other emergencies, 
the Legislature can call itself into Special 
Session (Art. IV, sec 10a) “in the event of an 
emergency.”  Additionally, the Governor may 
call the Legislature into special session in any 
emergency situation. 

Another argument for annual sessions is 
to deal with the complexity of today’s society 
– after all, haven’t things changed in 150 years? 
A careful examination of Oregon’s legislature 
over just the last half century reveals the same 
issues with which we are dealing today: jobs, 
school funding, transportation, health care, 
the environment – to name a few.  And the 
very first meeting of the Oregon Legislature 
in May 1859 was . . . a Special Session!  The 
issue?  Organization of our state government. 
Complicated issues can be addressed without 
the need for mandatory annual meetings of 
the legislature.  Special sessions can be called 
as needed but also to focus the legislature on 

issues so they don’t go too far off-track or down 
any rabbit trails.

An example of annual sessions gone awry 
– the 2010 Washington Legislature.  After 
failing to resolve issues within the confines of 
their annual session for 2010, they had to be 
called back into special session to complete 
work on the state budget.  We will see no end 
to special sessions in Oregon just because we 
have annual sessions.

As Will Rogers once said “Never blame 
a legislative body for not doing something. 
When they do nothing, that don’t hurt 
anybody. When they do something is when 
they become dangerous.”  

Annual sessions of the Oregon Legislature 
is something voters should be wary of.  “More 
government, more often” is not what this state 
needs.  Responsible, forward-thinking, bold 
leadership is; the public is crying for it.

From an expert in the field: yes

From an expert in the field: no

During 2005-
2006, thirty-two 
Oregonians worked 
for fifteen months 
as members of the 
Public Commission 

on the Oregon Legislature to review the 
operations and structure of our Legislature.  
The Commission’s final report was entitled 
“A Blueprint for a 21st Century Legislature.”  
To list the changes that have occurred in our 
state over the past century would be a waste 
of space in this short message.  You can make 
your own list.  Our Legislature has changed, 
too.  We’ve built bigger buildings, hired more 
staff, bought lots of technology, established 
more committees, and stayed in session longer.  
What we have not done is make any significant 
changes in the Legislature’s structure and basic 
operation.

 In their report, the Commission 
proposed a lengthy list of recommendations 

aimed at improving the Legislature’s efficiency.  
There was broad, not unanimous, agreement 
among Commission members that the 
Legislature should move to annual legislative 
sessions.  (Of the fifty state legislatures, 
forty-four currently meet annually.)  The 
Commission’s recommendation, however, 
was to first experiment with annual sessions, 
determining their desirability, and then, 
if appropriate, to move forward seeking 
Oregonians’ approval of the necessary 
Constitutional Amendment.  That is what 
the Legislature has done.  The Constitutional 
Amendment will be on this November’s 
General Election ballot.  Oregon voters will 
ultimately get to decide.

 Frankly, the arguments against annual 
sessions are old hat.  Why is allowing the 
Legislature to meet more often a good idea?  As 
we move into the 21st century, we need to give 
the Legislature a fair shot at improving their 
operational efficiency.  The fact is that until the 

Legislature began its annual session experiment 
in 2007, the previous five regular sessions 
(1997-2005) averaged 197 days.  If special 
session days were added, the average would be 
even longer.  The Constitutional Amendment 
contains a 160 day limit for the odd-year 
session and a 35 day limit for the even-year 
session for a total of 195 days.  That’s less time 
in session, and that’s a limit, not a requirement.  
They could very well finish their work earlier.  
The Legislature would not be meeting more 
than they already are and would likely be 
meeting less.

 The Commission’s annual session 
recommendation was just one piece of a much 
broader set of related recommendations dealing 
with legislative structure, operations and 
timing.  Together, these recommendations 
would improve the Legislature’s flexibility, 
responsiveness and efficiency, all of which are 
necessary for a “21st Century Legislature.”

Bruce Anderson, a native Oregonian, worked in several key positions in the Oregon Legislature, including the office of the Speaker of the House.  He 
also worked as a lobbyist in Oregon, Washington and Idaho, and has a degree in Political Science.  He presently works in community affairs in the North 
Willamette Valley where he is a member of six chambers of commerce and co-chairs the Salem Chamber Public Policy Council. 

Gary Wilhelms enjoyed a forty-year career with US WEST Communications and its predecessor companies, retiring as Director-Government Relations 
at the end of 1996.  He has thirty-eight years experience in Oregon politics and public affairs including four sessions as a member of the Oregon House of 
Representatives where he served from Klamath County, seventeen years as a lobbyist, and five sessions as a key member of Oregon’s legislative staff including 
two as Chief of Staff for the Speaker of the House. 
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stay connected to Fellow chamber members
southern oregon Brewing co. 
releases new line of Bottle 
labels

Southern Oregon Brewing Company is 
launching a new line of bottle labels this spring 
while giving their locally hand-crafted beers 
distinctive names.  Twenty-two ounce bottles 
of Gold Digger NW Lager, Pin-Up Porter, 
Woodshed Red and Nice Rack I.P.A. can be found 
in select specialty, grocery and convenience stores 
throughout Oregon as well as at their Medford 
brewery.  All of their amazing beers are also 
available on draft at numerous locations around the 
Rogue Valley.

Locally owned and operated, Southern Oregon 
Brewing Co. is expanding its market presence and 
capitalizing on 2009’s 259% growth in sales volume 
with improved branding.  

Next time you visit your neighborhood grocery 
beer cooler, look for their exciting new names and 
bottle labels.  Once you try one of their beers, you 
will appreciate each beer’s unique character and 
flavor profile.  Southern Oregon Brewing Co. is 
committed to producing only the freshest, most 
consistent, high quality beers made from the best 
raw materials available.  As a local small business, 
SOB is dedicated to becoming a fixture in the 
local cultural and business community.  They are 
creating living wage local jobs while returning 
something to the people that support their existence 
and prosperity by actively contributing to regional 
community events and fundraising endeavors.

Please call Tom Hammond for availability and 
pricing on Southern Oregon Brewing Co.’s new line 
of bottled beers at (541) 941 2273 or visit online at 
www.sobrewing.com.

spotlight marketing offers 
cost effective results for 
professionals and small 
Business

Two local businesswomen recently launched 
Spotlight Marketing, Inc., located in Medford.  
The company specializes in assisting professional 
and small businesses maximize their marketing 
efforts during this tough economy.  Andrea 
Berryman Childreth and Laura Lavin are the 
new owners of Spotlight Marketing, which offers 
marketing solutions including management of 
marketing strategy and image, concept and brand 
development, design, program implementation, and 
training on company image and customer service.

Raised in Medford, Berryman Childreth 
was the marketing director for People’s Bank of 
Commerce from 2004-2010.  Prior to that, she 
owned a consulting business, ABC Marketing, and 
also worked in marketing management for Emerick 

Construction and Providence Health System in 
Portland.  Additionally, she has held marketing 
positions with the University of Texas at Arlington 
and Indiana University.

Berryman Childreth currently serves on 
the board of trustees for the Medford Schools 
Foundation and has been an active committee 
member with the Rogue Gallery & Art Center.  
She earned a master of science degree in sports 
administration and marketing, and a bachelor of 
arts degree in journalism and French, both from 
Indiana University.

A native Oregonian, Lavin relocated to Medford 
from northern California in 2002.  Most recently, 
she worked in marketing and operations for People’s 
Bank of Commerce from 2003-2010.  

Lavin is a licensed real estate agent in California 
and was a relocation coordinator from 1992 to 2002 
with the large independent real estate firm, Kappel 
& Kappel, inc., based in Salano County.   She is a 
past member of the Employee Relocation Council 
and held the Certified Relocation Professional 
designation.  In 2000, Lavin was selected by 
RELO®  as the first West Coast Ambassador for the 
organization, and provided training to companies 
joining the network.  Prior to real estate, Lavin 
served as general manager for a communications 
equipment shelter manufacturer. She attended 
college in Northern California, majoring in 
business management.

For more information about Spotlight 
Marketing, contact Andrea Berryman Childreth or 
Laura Lavin at (541) 245-0841 or email andrea@
spotlightmkg.com or laura@spotlightmkg.com.

dr. george lam opens group 
eyecare center 

George Lam, O.D. has been in practice in 
Medford for 16 years and is now at his new 
location, Group Eyecare Center located at 1430 E. 
McAndrews in Medford. 

Our eyes are remarkable, and provide us with 
one of our most cherished senses. Protecting your 
vision is extremely important and this is why Dr. 
Lam recommends annual eye exams for you and 
your family. 

To provide patients with a detailed evaluation 
of their eyes, Group Eyecare Center is equipped 
with the most advanced technology available, the 
optomap®. This non-invasive procedure allows Dr. 
Lam to see a much broader and more detailed view 
of the retina than is possible with conventional 
methods. Dr. Lam recommends the optomap® 
Retinal scan as part of a comprehensive eye exam, 
including a thorough retinal exam. Protecting 
vision is important for people of all ages and is 
why an annual eye examination is the best possible 
standard of care.

The compassionate, knowledgeable staff at 

Group Eyecare Center is committed to providing 
a personal experience for your eye care. “We are 
equipped with the most advanced technology 
available and offer a large variety of services. Our 
purpose is to help you achieve clear healthy vision 
for your quality of life.”

Dr. Lam is currently accepting new patients and 
is available for educational presentations. An open 
house and sunglass vendor sale is scheduled for 
Tuesday, April 27.

Group Eyecare Center is open Mon-Fri 8-5pm 
and to make an appointment please call Group 
Eyecare Center at 
(541) 772-7273. Let us know how we can help. 

Flags for downtown medford 
are Happening  

The Medford Emblem Club, Medford Kiwanis, 
Medford Elks Lodge, the American Legion and 
the Chamber of Medford/Jackson County began 
almost two years ago meeting and working on how 
we could get flags displayed in downtown Medford 
on patriotic holidays.  Our goal is to provide a 
community service, honor our service personnel 
and loved ones and show that downtown Medford 
is as proud and patriotic a community as others 
in southern Oregon.  On February 15, flags were 
flying high in downtown Medford in honor of 
Presidents’ Day.

Phase one of the downtown flag project 
displayed 72 flags on July 4, 2008.  Citizens were 
delighted.  We had tears of joy and felt such great 
accomplishment, not to mention goose bumps at 
viewing the flags lining the streets in downtown 
Medford.

American flags have been displayed on the 4th 
of July, Patriot Day (September 11), Veterans Day, 
Pearl Harbor Day, and Presidents’ Day ever since 
they were flown in 2008.  Watch for them on 
Memorial Day and Flag Day as well.

We are currently seeking sponsors and volunteers 
to help us bring phases two and three to reality.  
Phase two will hang flags the rest of the way down 
West Main Street to Oakdale and 8th Street, from 
Oakdale to Riverside.  Phase three will put flags on 
Riverside and Central from Jackson to 10th and 
down East Main Street to Hawthorne Park.  

For $55 you can sponsor a flag and have it 
dedicated to a loved one.  The name of the honored 
person will be placed on the flag pole.  Donations 
may be sent to Flags for Downtown Medford at 
PO Box 1494, Medford, OR  97501.  Additional 
information is available on the Kiwanis of Medford 
website, www.medfordkiwanis.com.

n e T w o r k i n g  o p p o r T u n i T i e s
Networking through The Chamber has provided opportunities for members to showcase their products and services to their peers and 
benefit from ideas and savings that have enhanced their bottom line. 

Continued on page 28
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c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

WE GOT HEALTHY TOGETHER
WE CAN HELP YOU!

360-420-7367 

our wedding 
1983 

in our wedding clothes 
25 years later! 

www.weightbustersforlife.com 

Joanne & Lee 
Breuer 

503-812-5877

KOBI-TV NBC-5 and The Chamber of Medford/Jackson County are partnering to bring you 
“Here’s My Card” — an affordable opportunity putting you in touch with your business community. 

Yvonne Turel, Regional Sales

541.389.6609 yvonne.turel@ncm.com

Advertise your business on the BIG SCREEN

RED ROBIN OF MEDFORD
499 Medford Center
Medford, OR 97504

TEL 541-772-7777
FAX 541-779-4547

redrobin.com

1345 Poplar Drive
Medford, OR 97504-5207
Bus 541-772-3233
Fax 541-772-3623
www.larrynicholson.biz
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c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

get an mBa for a Quick  
career Boost

eed an edge in this tough job market?  
Want to solidify your position with your 

current employer?  Maybe it’s time to think 
about a Master’s in Business Administration 
from Southern Oregon University.

This fall, SOU is adding a one-year, full-time 
MBA program - the quickest degree available. 
SOU will offer the MBA classes on weekday 
evenings at the Ashland campus. The new one-
year MBA is offered in addition to the current 
two-year program that hosts classes on Saturdays 
at the Higher Education Center in Medford. 
Applications are now being accepted for both 
programs. For more information, visit  
www.sou.edu/mba.  

“I think the MBA is critical for anybody who 
wants to move up in a corporate environment,” 
says Steve Vincent, 2009 SOU MBA graduate 
and Oregon Regional Business Manager for 
Avista Utilities. “In our company, all executives 
have some sort of graduate degree and, in the 
utilities industry, we’re regarded as a small 
company. The MBA is just something you’ve got 
to have these days.”

“I’m a more valuable employee because I have 
an MBA,” says Vincent. “It’s allowed me to 
elevate my contributions to the company and to 

our external partners in the community.”
Raj Parikh, SOU School of Business Dean, 

says it can also result in a better salary. “MBAs 
typically earn 20-percent more than those with 
only undergraduate degrees,” he says.

MBA programs provide grounding in the 
various functional areas of business including 
accounting, finance, management, marketing, 
operations, and strategy, and combine these 
skills with the ability to communicate 
effectively, think critically and creatively, and 
make sound business decisions.

According to Dr. Donna Lane, the 
coordinator of the program, “Entrance 
requirements for the new MBA program are the 
same as for the existing program, and 50 percent 
of current MBA students have undergraduate 
degrees in fields other than business.”

“My undergraduate degree is in Psychology 
and it did not put me at any disadvantage 
compared to others,” says Ixel Sanchez, an MBA 
student originally from Mexico. “Although I do 
have to work hard in the program to keep up 
with the workload.”

The variety of student backgrounds also 
appeals to the faculty. “I enjoy teaching my MBA 
class, Economics for MBAs,” says professor Kip 

Sigetich. “The students are interested, engaged 
and serious about learning. I like that their 
backgrounds are so varied and that they span the 
age spectrum from just out-of-school to 40-years 
of job experience.”

“As an older student, I had quite a bit of 
trepidation about how I would fare in keeping 
up with my younger classmates,” says Dean R. 
Harris. “Once we got into the program, I found 
I was able to hold my own. I am grateful for 
assistance from my classmates on various projects 
we undertook together and feel that made a 
major contribution to my success.”

Dean Parikh says the new MBA program 
increases SOU’s ability to serve the region.  
He also believes the new program will attract 
international students who must carry a specific 
minimum course load to meet student visa 
requirements.

For more information about SOU’s MBA 
programs, attend the MBA Open House 
May 13th at 6 pm at the RCC/SOU Higher 
Education Center, 101 South Bartlett in 
Medford, or contact Donna Lane at 541-552-
8203 or laned@sou.edu. 

n

Rogue Valley Country Club
Memberships for any age & any family

2660 Hillcrest Rd • Medford • www.rvcc.com • 772-5965

27 holes winding through 
majestic trees

Over 50 social events 
annually

The best dining experience 
in the valley

Newly remodeled dining 
rooms & bar

Enjoy the summer poolside

Sharpen your game at our 
deluxe practice facilities
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Article courtesy of James Beaver, Director of Interactive Marketing & Media Relations, Southern Oregon University 
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Visit your local branch today!

Airport Road Branch  282-5280

Ashland Branch  482-1822

Black Oak Branch  618-5919

Central Point Branch 665-8009

Crater Lake Plaza Branch  618-8258

Downtown Medford Branch  245-4650

Eagle Point Branch  

McAndrews Branch  776-7480

Rogue Valley Manor Branch 857-7040

Shady Cove Branch  878-2311

bank
LOCAL

REVISED_PWB_Think Green_Business Review_4-10.indd   1 3/16/2010   8:40:47 AM

We do that!

Whatever you need, no matter the size of the 
job, we have the equipment, the bins and the 
service to assist you.

• Solid Waste Collection

• Recycling Collection

• Confidential Document Destruction

• Large item & extra rubbish removal

Residential - Commercial - Industrial

0708 P029

Rogue Disposal & Recycling has been providing innovative 
solid waste solutions for Southern Oregon since 1938.

As our valued customer, 
no matter what you need, 
you can give us a call and 

we will be happy to say: 

Have a question for us?

Call (541) 779-4161
or visit: roguedisposal.com

On-Site Document Shredding!
Convenient - Cost-Effective - Confidential
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r e p r e s e n T i n g  B u s i n e s s  i s s u e s
The Chamber also works year-round to ensure local elected officials and other decision makers are educated on the impact their actions 
have on the local economy.

a process for decision making

hese last fourteen months have 
been pressure-packed and very 

busy for the Governmental Affairs 
department of your Chamber. With an 
economy in recession, an intense regular 
session of the legislature and a month-
long special session that will go down in 
history as one of the most contentious 
gatherings ever, The Chamber has been 
put in a position to make decisions 
supporting or opposing issues on a fairly 
regular basis. 

With the 2010 elections right 
around the corner, ChamberPAC will 
be faced with another wave of very 
important decisions regarding political 

candidates. No matter what the ultimate decisions are on issues or candidates, 
someone is not going to be happy. Sometimes it is the policymakers themselves, 
but most of the time it is the actual members of The Chamber who do not yet 
understand how policy is actually set.

As in any large organization, The Chamber has a strict decision making 
policy governed by The Chamber’s Board of Directors. Let me explain how 
The Chamber arrives at a decision on whether or not to support an issue during 
a legislative session.

Prior to the start of a legislative session, which convenes every January 
during odd-numbered years, the Governmental Affairs Department and CEO 
of The Chamber determine the major issues that should be The Chamber’s 
agenda during the upcoming session. Once a list of issues have been identified, 
it is then submitted to the Legislative Action (LAT) for their consideration. 

The LAT consists of 25 or 30 Chamber members and officers appointed by 
the Board of Directors. That agenda building process usually happens in 
November after the state’s general election. The LAT discusses all of these 
issues and evaluates other issues submitted by committee members. 

These issues are then narrowed down to a list of approximately 10 pertinent 
issues facing the southern Oregon business community and submitted to the 
Chamber Board of Directors for their approval. The Governmental Affairs 
Department presents the proposed agenda to the Board for its evaluation and 
discussion. Upon board approval, this list then becomes the primary agenda for 
The Chamber during the legislative session. 

ChamberPAC is a separate organization from The Chamber of Medford/
Jackson County. With its own Board of Directors, ChamberPAC supports 
or opposes political candidates or issues that will be voted on by the general 
electorate. ChamberPAC raises money for this political action. It can 
endorse candidates or issues and may support those efforts with campaign 
contributions. ChamberPAC takes its direction regarding issues from 
established Chamber policies. The ChamberPAC makes no policy decisions. 
While the ChamberPAC takes no positions on candidates during primary 
races, it considers those candidates who are running for office in a general 
election. The process for endorsing or financially supporting a candidate begins 
when ChamberPAC sends a letter to the candidate and asks the candidate 
to fill out a questionnaire and request an interview with the ChamberPAC. 
Once that process has been completed, ChamberPAC decides which candidate 
to support in city council, county commission or legislative races. The 
ChamberPAC process is confidential and all ChamberPAC board members are 
either past Chamber Board chairs or officers of The Chamber staff.

T

John Watt representing Governmental
 Affairs for The Chamber

Courtesy of John Watt, John Watt and Associates



a p r i l  2 0 1 0 w w w . m e d f o r d c h a m b e r . c o m 1 1

John Larkin 
Roxy Ann Lanes

Scott Kelly 
Asante Health System

Sid DeBoer 
Lithia Motors, Inc.

Sue Kupillas 
Allied Solutions by 

Kupillas, LLC

Mark Von Holle 
S&B James Construction 

Company

Stephen Gambee 
Rogue Disposal & 

Recycling, Inc.

Bob Mayers 
Adroit Construction 

Company, Inc.

Brian McQuade 
Umpqua Dairy

Dan Kosmatka 
Kosmatka Donnelly  

& Co., LLP

Jeff Kapple 
Pacific Source  
Health Plans

Steve Braden 
Umpqua Bank

Barry Robino 
Grange Co-Op

MeMberS to elect
chaMber DirectOrS

 oting members of The Chamber of Medford/Jackson County, the largest 
chamber in the state and among the most influential in the region, will 

cast their ballots by Monday, May 3, for eight directors to serve a three-year term 
beginning September 1, 2010 and ending August 31, 2013. 

Bio information for the following candidates will be inlcuded in the 
upcoming ballot given to Chamber member voting reps. 

v

zadvertising from  to a
advertising, marketing and public 

relations – sure, we do all that. but 
we take greatest pride in thinking

outside the envelope and creatively 
pushing the box. our specialty is 

solving problems.

830 o’hare parkway suite 100
medford, oregon 97504

p: 541.857.8443
f: 541.857.8439

how can we 
help you?

0906 J013

www.maentz.com
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visit www.answerpage.com
or call (541) 773-3838 
3709 Citation Way | Medford

0309 Q967

You Can’t afford to
Miss a Client

Personally or professionally, 
nowadays, it’s all about saving 

money. In business, every 
call is critical. Let Answer 

Page set you up with Virtual 
Office. It’s like having your own 

receptionist, so you’ll never 
miss a client or an opportunity.

At Answer Page we can also help 
you save money with affordable 
wireless plans from U.S. Cellular, 
plus great values on Dish Network 
and Clearwire wireless broadband.

THE ANSWERS ARE AT

a s k  T H e  c o a c H

QUESTION: When I ‘Google’ businesses 
like mine, I noticed that many are featured 
on a local map, but not mine. Why?   
—Bill, Medford. 

THE COACH—You are looking 
at Google Local, which is a great free 
marketing tool that you simply have to 
sign up for on: Google Local Business 
Center (just Google the term). Google 
Local is essentially a pop-up listing and 
link using Google Maps within local 
search results. 

As I’ve mentioned in previous columns, 
in a keyword search (such as “Printers, 
Medford Oregon”) two types of listings 
appear: paid and organic. Paid listings 
are shown on the very top (in a shaded 
area) and in a column to the right. I 
explained paid listings advertising in my 
February 2010 column (it is also in my 
book). Below paid listings are free organic 
listings, websites that have enough traffic 
that Google believes they are “the most 
relevant” to your search. 

Google Local was created to promote 
Google Maps and to offer something 
between paid and organic. You should 
definitely use this free service. It takes just 
a few minutes to sign up, but you have to 
wait for verification before it goes live. 

Google offers two other services that 
should be Standard Operating Procedure 
(SOP) for small business marketing. 
The first is Google Alerts. This service 
tracks company exposure. It is like 
an old-fashioned clipping service. For 
example, I track the name of my book, 
Powershift Marketing. Google sends me 
an email when these two words appear 

online. Google offers six different 
alerts - ‘News’, ‘Web’, ‘Blogs’, 
‘Comprehensive’, ‘Video’ and ‘Groups’. 
To sign up, just visit the Google Alerts 
website. The service is not perfect 
because Google simply tracks words, 
so often they can be out of context. 
But it’s free and it’s fun. 

The final tool that should be in 
your marketing tool box is Google 
Analytics. Although I think there are 
better analytic programs around (I 
cover the best ones in my book), the 
truth is, Google Analytics has become 
the de facto industry standard. So 
how does Google Analytics work? You 
place a hidden tracking code on your 
site. Then Google tracks your traffic. 
They provide you with conversion 
data, visitor traffic, and identify 
ways your site could improve visitor 
retention. Google Analytics is free, but 
the free version is limited to 5 million 
page views a month.  

Again, my book Powershift Marketing 
covers all these tools plus others that 
can make your online marketing 
more successful.  For more Google 
marketing information please visit 
www.powershiftmarketingbook.com.

Advice from America’s Marketing Coach,™ Mark Dennett, 
exclusively for Chamber members. If you have a question 
you would like answered, please send it to: askthecoach@
medfordchamber.com

google oFFers Free 

markeTing Tools



2009-2010 Chamber Board of Directors

chair of the Board: 
Bruce Hoevet, Rogue Regency Inn & Suites 
chair elect:  
Randy Jones, Mahar Homes 
past chair:  
Craig Stone, CSA Planning 
Treasurer:  
Kathy Peckham, Bank of the Cascades 
secretary:  
Dixie Hackstedde, Realtor 
president & ceo:  
Brad S. Hicks 
vice chairs: 
Creating A Strong Economy: 
   Curt Bennett, Bennett Group 
Promoting the Community:  
   Bill Maentz, The Maentz Agency 
Networking:  
   Curt Burrill, Burrill Real Estate 
Representing Business Issues:  
   Stephen Gambee, Rogue Disposal & Recycling, Inc. 
Communications:  
   Kingsley Kelley, KTVL-TV

Board of Directors
 Bill Anderberg, Answer Page
 Curt Bennett, Bennett Group
 Chris Borovansky, Jackson County Fairgrounds
 Steve Braden, Umpqua Bank
 Curt Burrill, Burrill Resources 
 Don Cato, Harry & David
 Mike Crennen, Knife River Materials 
 Carol Flinn, Rogue Valley Physicians
 Stuart Foster, Foster Denman, LLP
 Stephen Gambee, Rogue Disposal & Recycling. Inc.
 Dixie Hackstedde, Windemere Van Vleet
 Brad Hicks, The Chamber of Medford/Jackson County
 Bruce Hoevet, Rogue Regency Inn & Suites
 Randy Jones, Mahar Homes
 Kingsley Kelley, KTVL – TV
 Scott Kelly, Asante Health System
 Sue Kupillas, Allied Solutions by Kupillas
 John Larkin, Roxy Ann Lanes
 Bill Maentz, The Maentz Agency
 Gary Miller, ACCESS, Inc.
 Rob Patridge, Covey Holdings, LLC
 Kathy Peckham, Bank of the Cascades
 Chela Sanchez, New York Life
 Don Skundrick, Knife River Materials
 Craig Stone, CSA Planning
 Steve Vincent, Avista Utilities
 Mark Wisnovsky, Valley View Winery

c H a m B e r  l e a d e r s H i p

The Chamber’s website is designed to 
better meet the needs of our member 

businesses, the community and visitors. 
www.medfordchamber.com

FEbruary 2010
Total Visits (Google Analytics)           3,024

Page Views (Google Analytics)        15,348

Total Referrals (Weblink Connect) 344,520

Top CaTEgoriES SEarChEd 
(Weblink Connect) 
 Economic Development 

 Motels & Hotels 

 Restaurants 

 Employment Agencies - Permanent 

 Health Care Clinics 

#2

#1

#�

#�

#�

www.medfordchamber.com

Working for you!

n e T  pr e s e n c e

Business Productivity Through Technology
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Michael Piels, CPA

Stewart Parmele, CPA

Robert Hague, CPA
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Michael L. Piels
Certified Public Accountants, LLP

Call us today! (541) 779-8261

For business success, 
let us help you 

see the big picture

www.mlpcpa.com • info@mlpcpa.com
940 Town Centre Dr. • Medford, OR 97504 • Fax: 541-779-4245

Michael
       L. 
          Piels
Certified Public Accountants, LLP

Providing the good life for you and 
your family is no doubt a major goal 
in your life. Helping you achieve 
this goal with less worry and great-
er ease is our commitment to you. 
We want you to get the best finan-
cial and tax help possible. 

Financial 
      Planning 

Start planning and 
stop worrying!

Investment 
          Review 
 We will act as your 

sounding board.

Tax 
Management
Get more than a

tax return.

Proud Sponsor of the April 
Chamber Prime Time Event!

c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.
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accountants/cpa’s 
Kosmatka Donnelly & Co. LLP, CPA’s, (541) 773-6633 

Moss-Adams LLP, (541) 773-2214 

Michael L. Piels CPA’s, LLP, (541) 779-8261 

attorneys 
Brophy, Mills, Schmor, Gerking, Brophy & Paradis, 

LLP , (541) 772-7123 

Frohnmayer, Deatherage, Jamieson, Moore, 

Armosino & McGovern, PC, (541) 779-2333 

Hornecker, Cowling, Hassen & Heysell, LLP, (541) 779-8900 

Huycke, O’Connor, Jarvis & Lohman, LLP, (541) 772-1977

architects 
Ogden Roemer Wilkerson  Architecture, AIA, (541) 779-5237 

Steve Ennis Architect, (541) 618-9155

auto/Truck dealers 
Lithia - America’s Car & Truck Store, (541) 770-3779

Banks 

Bank of the Cascades - So OR, (541) 773-9150 

LibertyBank, (541) 779-1141  

People’s Bank, (541) 776-5350 

PremierWest Bank, (541) 776-7480 

South Valley Bank and Trust, (541) 858-2989 

Umpqua Bank, (541) 618-6702 

Boutique Hotels 
Elan Guest Suites & Gallery, (541) 899-8000

Building and material supplies 

Allied Building Products, Corp., (541) 779-4571

Business consulting 
Allied Solutions by Kupillas, LLC (541) 245-0770

collection agencies 
General Credit Services, (541) 773-7791 

Document Shredding Rogue Shred, (541) 779-4161

computer services/computer networking/

computer repair 
Dr. Networking Computer and Networking, (541) 488-8765 

construction/contractors 
Adroit Construction Co. Inc., (541) 482-4098

construction materials 
Knife River Materials, (541) 770-2960

consulting - organizational development 

Clear-work.com, Tom Smith, (541) 245-0131

credit unions 
Rogue Federal Credit Union, (541) 858-7328

Providence Medical Group-Medford Pediatrics, (541) 772-9449

Providence Medical Group-OB/Gyn Health Center, (541) 732-7460

Providence Medical Group-Phoenix Family Practice, 

(541) 535-1274

Providence Medical Group-Siskiyou Surgical, (541) 732-8388

Providence Rehabilitation Services, (541) 732-6619

meeting Facilities/Hall rental 
The Crater Rock Museum, (541) 664-6081

motels & Hotels 
Morrison’s Rogue River Lodge, (800) 826-1963

property management 
Allcities Property Management, (541) 245-8811 

Commercial Property Management, (541) 773-6400

printing 
Valley Web Printing, (541) 772-7039 

radio stations 
KDOV Radio 91.7 FM, (541) 776-5368

real estate 
Crouse & Associates Real Estate, (541) 770-1668 

Finish Line Real Estate, (541) 821-6922

recreation 
Roxy Ann Lanes, (541) 772-7171

retirement Homes 
Avamere at Waterford, (541) 773-7718

reverse mortages 

Joe Yates, Loan Refine, (541) 779-7600

signs 

Best Signs Inc. of Medford, (541) 773-4994 

Hale Signs, (541) 773-6505 

Signs Now, (541) 608-6800

Tire sales / automotive repair 
Ed’s Tire Factory, (541) 779-3421

Title companies 

First American Title Insurance Company, (541) 779-7250

utilities 

Pacific Power, (541) 776-5499

drug rehabilitation 
Addictions Recovery, (541) 779-1282

education 
St. Mary’s School, (541) 773-7877

employment services 
Barrett Business Services, (541) 772-5469 

Goodwill Industries Of Southern Oregon, (541) 772-3300  

Selectemp, (541) 773-5733 

engineers-consulting/construction material 
Testing 
Marquess and Associates, Inc., (541) 772-7115

escrow services 
First American Title Insurance Company, (541) 779-7250

grocery stores 
Sherm’s Food 4 Less/Thunderbird Market, (541) 857-0850

Hearing aid counselors 
American Hearing Aid Systems, (541) 772-4365

Heating and cooling 
Metal Masters, Inc., (541) 779-1049

insurance 
Ashland Insurance, (541) 857-0679 

Beecher Carlson Insurance Agency, LLC, (541) 772-1111 
Insurance Marketplace, Inc., (541) 779-0177 

United Risk Solutions, Inc., (541) 245-1111 

Western States Insurance, (541) 779-1321

internet / cabling service 
Hunter Communications, (541) 772-9282

medical 
Providence Center for Occupational Medicine, (541) 732-5554 

Providence Cancer Center, (541) 732-7000

Providence Eagle Point Physical Therapy, (541) 826-3052

Providence Hand Clinic, (541) 732-5700

Providence Home Care & Hospice, (541) 732-6500

Providence Medford Medical Center, (541) 732-5000

Providence Medical Group-Cardiology, (541) 732-7850

Providence Medical Group-Central Point, (541) 732-8000

Providence Medical Group-Doctors Clinic, (541) 732-6000

Providence Medical Group-Eagle Point, (541) 826-8160

Providence Medical Group-General Surgery, (541) 732-7874

Providence Medical Group-Medford Family Practice, 

(541) 732-7950

paid adverTising exclusively for chamber members. 
call sarah pearson at ��1 �0�-��2� for information.B u y  c H a m B e r
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Pacific Power customer guarantees pledge that your
comfort and convenience will always be our priority.
Honoring appointments and coming through when
you need us are part of this commitment – guaranteed.

For more information, please visit
www.pacificpower.net/guarantees.

service matters
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Thank you to our Sponsors:

     

                                                                                                                                          KCNA-FM is 102.7 The Drive

                                                                                                                                                        

                                                                               

                                                                                                                                              KROG-FM is 96.9 The Rogue            

                                                                                                 
                                                                                                  Buy local ... it matters

                                                                                                                                Opus Broadcasting

                                                                                                                                    World Headquarters: Medford, Oregon

                                                                                                                                541-772-0322

hOlD OntO YOur hatS !

t’s that time of year again, race fans!  The Chamber of Medford/Jackson 
County proudly presents Chamber Night and Mother’s Night at the 

Races Saturday, May 8th at Southern Oregon Speedway in White City.  This 
year’s race night features Winged 360 Sprint Cars, Modifieds, Pro Stocks, Dwarf 
Cars, Street Stocks and Moto-X Freestyle Jumps in the center track!  Please 
come support your Chamber Ambassadors, who will be holding their biggest 
fundraiser of the year, selling 50/50 Raffle tickets as well as roses for Mother’s 
Day!  Proceeds from their fundraising efforts will help to cover registration fees 
for the upcoming Annual Statewide Ambassadors Convention that will be held 
in Astoria September 23rd – 26th.  

As an attending Chamber member, you will have access to the VIP tent from 
5:30 pm to 7:30 pm, which hosts a fried chicken dinner with all the trimmings 
generously donated by Sherm’s Food for Less.  Additionally, Chamber members 
will also enjoy a full night of racing and the fellowship of other Chamber 
members.  Gates open at 4:00 pm with racing from 6:00 pm to 11:00 pm.  Cost 
for the event is $15 and includes food and beverage (beer/soft drinks), plus 
admission to the races.  (Children 6 and under are free while kids 7-12 are $9.) 
Attendance is limited to the first 120 registrants, so make your reservations early 
by calling Judy Six at The Chamber to sign up:  (541) 608 – 8526.  Bring your 
friends and family!  We accept cash, checks, Visa, MasterCard, and Discovery 

as forms of payment.  More information on the event is available online at The 
Chamber’s website (www.medfordchamber.com) under our calendar of events.

The Southern Oregon Speedway is located at the Jackson County Sports Park, 
Highway 140 and Kershaw Road in White City.  The Chamber would like to 
thank Southern Oregon Speedway and Sherm’s Food for Less for their continued 
partnership on this amazing event.

i
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Face to face meetings are critical for gaining and maintaining business opportunities .  

Jacksonville chosen as site for Oregon Heritage Roundup 2010.  

p r o m o T i n g  T H e  c o m m u n i T y
The Chamber takes the lead in promoting the community by helping to recruit new businesses to locate here, participating in efforts to 
improve our quality of life and by advocating our community as a great place for people to work, do business and raise a family.

v i s i T o r s  &  c o n v e n T i o n  B u r e a u

w w w . v i s i t m e d f o r d . o r g

i ndustry organizations came together for two 
efforts at the start of 2010 that they hope 

will help the meetings and conventions industry 
be better understood by the general public and 
legislators. 

In December, the Convention Industry Council 
announced a marketing campaign to promote the 
value of face-to-face meetings to both the industry 
and to consumers. Called “Face Time.It Matters,” 
the campaign debuted in January and was set to 
include logo and marketing materials available on 
the websites of CIC’s member organizations. It also 
will be featured in advertising and at the industry 
trade shows. It’s meant to dovetail with the U.S. 
Travel Association’s “Meetings Mean Business” 
campaign that launched a year ago. 

The campaign was created after findings from 
a survey of corporate and association meeting 
planners conducted by Orlando, FL-based 

partnership revealed that 34% of respondents cited 
image, publicity or public policy concerns as a 
reasons for staging fewer events in 2010.

In addition, the CIC has partnered with other 
industry organizations in a study to be conducted 
with PricewaterhouseCoopers that will explore the 
direct and indirect economic impact of the meetings 
and incentives without exhibitions, incentive travel 
and exhibitions. Surveys will go to association 
planners, corporate planners, attendees, exhibitors, 
venue managers and destination management 
organizations. Results are expected to be released 
this fall. 

• Face-to-face meetings build trust and 
relationships;

• Education and training are more effective in a 
live setting;

• Live meetings result in a more effective 
exchange of ideas;

• Face-to-face meetings (or name of your 
meeting) provide the human connection that 
powers business;

• Face-to-face meetings create jobs and powers 
the economy.

“The Medford Visitors & Convention Bureau 
will continue to promote “Meetings Mean Business” 
and discuss the importance of “Face Time.It 
Matters” messages. Meetings and events support 
local communities and working families around the 
country – something we cannot afford to overlook 
as we rebuild our economy,” stated Anne Jenkins, 
Senior Vice President, Medford VCB.

his year, Jacksonville has been chosen as 
one of three cities to host the regional 

Oregon heritage roundup’s during April which 
will emphasize heritage organizations and 
strengthening community relationships. These 
roundup’s are replacing the formerly scheduled 
Oregon Heritage Conference for 2010.

The roundup’s, which have “Opening Doors 
to the New Decade” as their theme, will inform 
and inspire Oregonians. Attendees will include 
community leaders, staff and volunteers from 
historical societies, museums, historic cemeteries, 
ethnic organizations, schools, historic preservation 
commissions, humanities groups, the tourism 
industry, economic development, history buffs and 
professional historians, youth, and local, tribal, state 
and federal governments.

Agenda topics include:
• Focus on the Visitor! Concepts and resources 

for connecting with tourists and locals.  Leave ready 

to reach the world!
• Oregon Heritage Vitality.  Learn about the 

technological, financial, demographic and cultural 
trends and challenges facing heritage organizations 
statewide.

• Make Your Voice Heard and Create Solutions!  
Table discussions regarding regional issues, 
concerns and challenges.  

The Jacksonville Roundup will be held April 
22 at the US Hotel.  For more information about 
the roundup’s or to make reservations, contact 
Kyle Jansson at (503) 986-0673 or email  
heritage.info@state.or.us.  Online reservations are 
also available at www.oregon.gov/OPRD/HCD/
OHC/Conference.shtml.  

T

inspire others and Join the roundup

support Face to Face meetings

 
State of Oregon 

(2007) 
 Business 

Travel 
Meeting & 

Event Travel 
Totals 

Spending  ($Million) 2,182 696 2,878 
Percentage 27.9% 31.9%   59.8% 
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For a complete listing of events visit: www.VisitMedford.org

Calendar of Events

Medford Visitor’s Center
1314 Center Drive, Suite E, Medford OR 97501 (541) 776-4021

April 2010
 Sunday Monday Tuesday Wednesday Thursday Friday Saturday 

4

11
Pear Blossom Spring Fair

10:00am - 5:00pm - Hawthorne

S. O. Philatelic Soc. Stamp Show

18

Family Snow Day at 

Crater Lake

Stars on Stage - Craterian

25

5

12

Forum 11:30am - R.V. Country Club

“Your Business Link”

19

26

6

13

CLN Action Mtg 9:00am

Chamber Conf. Rm

TRADCO Mtg - 12:00 Medford Library

20

Medford Chamber Leadership

           “SWAT Day”

27

7

Chamber PAC Mtg

1:30pm - Chamber Conf. Rm.

14

Chamber Executive Comm. Mtg

7:30am - Chamber Conf. Rm

21
Rave On! The Buddy Holly 

Experience - Craterian

Earth Week @ ScienceWorks

Chamber Board of Director Mtg

7:30am - R.V. Country Club

VCB Development Comm. Mtg

3:30pm - Chamber Conf. Rm.

28 Transportation Action Mtg

7:30am - Chamber Conf. Rm.

Ambassador Action Mtg 

       8:00am - Homewood Suites

1

Legislative Action Mtg 

7:30am - R.V. Country Club

Greeters 8:00 - ACCESS

8

Ash. Independent  Film Festival

Greeters 8:00 - Lvng Opportunities

15

Will Rogers Follies - Craterian

Greeters 8:00am - Costco

22

Earth Week @ ScienceWorks

Greeters 8:00am - RoxyAnn

                                  Winery

29

Greeters 8:00am - European 

                         Touch Day Spa

2

Karen Lovely Band @ Donnelly’s 

9
 Pear A Fare - 3:00pm Alba Park

Comedy Night @ Chadwicks

Ash. Independent Film Festival

Local’s Night-South Stage Cellars

David Pinsky & Rhythem Kings 

@ Donnelly’s

16
3rd Friday Art Walk

Downtown Throwdown

Local’s Night @ Paschals

Will Rogers Follies - Craterian

Comedy Night @ Chadwicks

The Afterburners @ Donnelly’s 

23
 Chubby Checkers

9:00pm  - Seven Feathers 

Earth Week @ ScienceWorks

R. V. Symphony - Craterian

Comedy Night @ Chadwicks

Rogue Suspects @ Donnelly’s 

30
Jackson County Master 

Gardner Show

3
Battle of the Beans III

69th Annual Easter Egg Hunt

  - 10:00am - Hawthorne

Golden Dragon Acrobats

7:30pm - Craterian

Comedy Night @ Chadwicks

Robbie DeCasta Band @ Donnelly’s

10
  Pear Blossom Run - 7:00am 

Pear Blossom Parade - 11:00am

 Pear A Fare - 3:00pm Alba Park

Pear Blossom Spring Fair

     10:00am - 5:00pm - Hawthorne

Ash. Independent Film Festival

S. O. Philatelic Soc. Stamp Show

Comedy Night @ Chadwicks

17

Will Rogers Follies - Craterian

Comedy Night @ Chadwicks

Tribute to Elvis @ Donnelly’s 

24
Bridge the Gap Run

Rogue Valley Earth Day 2010 

Earth Week @ ScienceWorks

R. V. Symphony - Craterian

Comedy Night @ Chadwicks

Rogue Suspects @ Donnelly’s

 2010

support Face to Face meetings

7

Rhythm
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New study shows chamber members offer safer bet regarding business credit risk.

a  new and compelling study sponsored by the 
American Chamber of Commerce Executives 

(ACCE) details the credit scores and payment 
behavior of ten chambers of commerce across the 
United States, comparing their member businesses 
with other regional, state and national business 
averages. 

According to the study, chamber of commerce 
members possess an average credit score of 629, 
compared to a 557 average score for businesses at 
large. Such scores--the payment behavior from 
which they are derived--play a significant role in 
attracting lines of credit and securing favorable 
terms from lenders and suppliers. The study was 
contracted by ACCE and performed by Cortera, 
which reviewed payment behavior for chamber 
member businesses. 

“Chamber members have long been seen 
as responsible and reliable members of their 
community,” said Mick Fleming, president and 
CEO of ACCE.  “What this study indicates is that 
the perception is right. From a credit standpoint, 
chamber members on average are better businesses, 
and as a result they have significant advantages in 

obtaining the funds they need. In this economy and 
the tight credit environment we are experiencing, 
that’s especially important.”

“The economic health of the entire supply 
chain is dependent on the payment behavior of 
each of its stakeholders,” said Jim Swift, president 
and CEO of Cortera. “This study suggests that 
chamber members are among the most dependable 

participants in this ecosystem.”
Brad Hicks, President & CEO of The 

Chamber of Medford/Jackson County, said 
this study confirms how chamber membership 
benefits businesses in numerous and sometimes 
unrecognized ways. “An earlier study showed that 
sixty-three percent of consumers are more likely to 
buy products and services from chamber members, 
which means more sales. Now this study shows 
us that chamber members on average run their 
businesses in such a way that helps them obtain the 
funding they need, which is essential during good 
times and tough economic climates. This study 
shows that chamber members offer a safer bet when 
it comes to business credit risk.”

About the American Chamber of Commerce 
Executives: ACCE was established in 1914. 
ACCE is the only national association serving 
the professional development needs of chamber 
professionals throughout the United States and 
Canada. Representing more than 7,300 individuals, 
ACCE enhances the knowledge, leadership 
skills, and management effectiveness of chamber 
executives and their staff.

While not immune to the stress of the current 
economy, chamber members consistently pay 
their bills in a more timely manner resulting 

in better credit scores than U.S. businesses,  
as a whole.”

Cortera National Survey,- 2010   
-Sponsored by the American Chamber of 

Commerce Executives

chamber members are safer

Article courtesy of the American Chamber of Commerce Executives

c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

2390 N. Pacific Hwy., Medford • 779-3421
“Look for the Orange & White Stripes!”

1008 P841

No matter what
size your fleet is!

We service company fleets of many different types
and sizes. We customize fleet inspections and tire 
maintenance programs to fit your specific needs.

Call us today, we’ll tell
you all about it.
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We Are So Ready to Help Your Business Prosper
SOREDI serves as project managers for local
business expansion and new business recruitment in Southern
Oregon. Since 1994 we have assisted over 550
businesses and provided over $11 million in loans.

How can we assist you?

Southern Oregon
Regional Economic Development, Inc.
www.soredi.org (541) 773-8946

planning for the future
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c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

new members offer you greater variety and service
all errands great and small 
Laura Harms, Owner 
Medford, OR 97504 
(541)821-1162 
allerrandsGS@aol.com 
http://www.allerrandsgreatandsmall.com 
Professional concierge and errands service 
for business, home, medical andpersonal.

artistic piano 
Eric Werner, Owner 
1390 Biddle Rd., STE 102 
Medford, OR 97504 
(541)301-7988 
eric@artisticpianogallery.com 
http://www.artisticpianogallery.com 
We are a retail sales piano store which also 
offers piano tuning/service, lessons from 
qualified teachers and concert events.

comnet marketing group, inc. 
Bruce Hough, Owner 
1213 Stowe Way 
Medford, OR 97501 
(541) 734-2565 
http://www.comnetmarketing.com 
Provides marketing and professional 
fundraising services to the non-profit 
community.

daybreak Bookkeeping 
Robin Brown, Owner 
Medford, OR 97504 
(541)261-1788 
daybreakbookkeeping@charter.net 
http://www.daybreakbookkeeping.com 

Freelance bookkeeping services for small 
business owners.

dragonfly landscape 
Brandon Corcoran, President 
6336 Ventura Ln. 
Central Point, OR 97502 
(541)664-7348 
dragonflylandscape@msn.com 
Dragonfly Landscaping is a complete 
design landscape contractor available to 
you in all facets of design, installation and 
maintenance. 

golden rule carpet care 
Don Byrd, Owner 
1669 Coker Butte Road 
Medford, OR 97501 
(541)770-8032 
Residential and commercial carpet cleaning 
service.

on the spot chem dry 
John Couch, Owner 
6039 Foley Ln. 
Medford, OR 97501 
(541)770-4896 
johncouch@hughes.net 
http://www.chem-dry.net/onthespot.or 
Carpet and upholstery cleaning. 

philanthropie wine, llc 
Paula Sendar-Owner 
29 South Grape Street 
Medford, OR 97501 
541-941-4861 
http://www.philanthropiewine.com 

Philanthropie Wine is a custom crush 
client of a new local winery in southern 
Oregon that features donating a portion 
of each wine sale to local animal charities. 
Philanthropie blends the love of good wine 
with a passion for the welfare of all animals.

rogue int’l airfreight & 
domestics co., usa 
Erick Harju, Owner 
Grants Pass, OR 97526 
(971)222-5606 
rogueshipping@yahoo.com 
http://www.rogueintl.com 
International and domestic freight shipping.

rogue valley Bathroom solutions 
Kenneth Chanquet, Owner 
2995 Rogue River Hwy 
Gold Hill, OR 97525 
(541)583-1940 
kchanquet@gmail.com 
http://www.roguevalleybath.com 
Refinishing, resurfacing, and repairing of 
existing porcelain bathtub and fiberglass 
showers.

spotlight marketing 
Andrea Berryman-Childreth, Owner 
Medford, OR 97504 
(541)245-0841 
andrea@spotlightmkg.com 
http://www.spotlightmkg.com 
Spotlight Marketing provides creative, 
cost-effective marketing results for 
professional and small businesses; including 

management of marketing strategy and 
image, concept and brand development, 
design and programs.

u.s. cellular  
Kenneth Shults, Retail Manger 
610 Medford Center 
Medford, OR  97504 
Tel: 541-821-8722 
kenneth.shults@uscellular.com 
http://www.uscellular.com 
U.S. Cellular is one of the nation’s 
largest wireless telecommunications 
network providing not just the business 
of connecting calls, but the business of 
connecting people. 

yogurt Hut, medford 
Nick Palmesano, Manager 
1345 Center Drive 
Medford, OR 97504 
(541)858-0111 
nick@yogurthut.net 
http://www.yogurthut.net 
Yogurt hut is a family owned business 
providing tasty, gourmet frozen yogurt.

Did you 
know?

your membership is Tax deductibleIn most cases, a 95% tax deduction can be taken by Chamber members for their annual dues. An exception would be non-profits, who through their tax status are computed differently.
Alert your tax consultant when filing for 2008 to take advantage of this Chamber member benefit.



We Think

inside
The Box

We Think

inside
The Box

Companies that rely on direct mail to drive business rely 
on Valley Web. With the capability to handle any size 
job, we’ll get your materials out and into the hands of 

your customers or clients affordably, accurately and with 
perfect timing. When your business needs direct mail 
services, Valley Web really delivers.

1299 Stowe Ave., Medford • Toll Free 1-800-547-7428
Fax: 541-772-1279 • www.valleywebprinting.com

Call for a custom quote, any job big or small
kevin kloek @ 541-772-7039

1008 P869
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HOW CAN YOU GET YOUR 
BUSINESS NOTICED?

File Name:   Bart_JH_Medford_5-12
AD: N. Lyons 303.912-6339
Production: J. Riviera, 970.686.2592 
Project Manager(s): S. Berkman
Artist(s): JR, NL
Date: 5-2-07
Proof #: 6
Notes: 

Client: DEX
Job #:  Bart_JH_Medford_5-12 
Project: Barter Advertising
Product: Dex advertisement
Title/Headline: “How Can You Get Your Business
Noticed?”
Pub./Issue Date:  June 2007

Space Description/Component: 
Colors: color
Size: 5.5” x 5”
Fonts: Myriad Pro Bold, Semibold,
Regular, Light

THIS ADVERTISEMENT PREPARED BY NL CREATIVE

VERSION

A

Medford Monthly Member Newsletter

©2007 Dex Media, Inc. 

When it comes to attracting customers to your business,
Dex® wrote the book. Dex is used four  times more in
Medford than any other directory.* That’s because
when customers are ready to buy, Dex is the directory
they choose. Dex offers a wide variety of innovative
products to help grow your business, including Yellow
Pages, White Pages, CD-ROM, and DexOnline.com. 

People in the Medford area use Dex over 25 million
times a year.* To reach these people and to find out
more about how Dex can help your business grow, call
541-282-7500.

Available in print, on CD-ROM, and at DexOnline.com
For additional directories or CD-ROM, call 877-2GET-DEX

*Wiese Research Associates, Inc July  2006

(Exit 27 - Barnett, then east to Ellendale)
(541) 857-7000

HOURS:
Mon-Fri: 8-5:30
Sat:        8-12:00

Visa 
Discover

Mastercard
American  Express

Stihl MS250 Chain Saw w/18” Bar & Chain

772-7538
1321 North Riverside  •  Medford

Serving the valley in sales & service for 45 years, 1965-2010

� your local Stihl dealer for 42 years �

WE ARE A FULL SERVICE DEALER

� FACTORY TRAINED MECHANICS  
� LARGE PARTS INVENTORY IN STOCK 

3
-4

9
2

4
4

6
-3

/2
5

$31995SALE

Crater Chain Saw Co.

SAVE
$5000

Stihl 

MM55 

Yard 

Boss

$37995

• Cultivate
• Edge, aerate, 
clean-up with easy 
to switch
attachments

With FREE

Wheel Kit
a $49.95 ValueStihl FS 45 Trimmer

• Easy to use, well-
balanced trimmer 
for homeowner use

$14995

Yard Care Kit
Save 60% Just $995

With STIHL trimmer purchase
A $25.04 SNW-SRP calue. Offer good 
through 7/31/10 while supplies last.

Kit Includes:
Tool box, STIHL hat, 1/2 lb. trimmer 
line, 2.6 oz. bottle of HP Ultra oil

H U N T E R
c o m m u n i c

there’s a new phone company in town

541.772.9282

a t i o

we’re blending state of the art technology 

with traditional services 

to provide incredibly dependable, feature-rich, 

integrated business solutions...

and it’s affordable  

it almost sounds too good to be true 

n s

www.hunterriber.com
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I am so honored to be selected as the March Greeter of the Month!  
I look forward to Thursday mornings for so many reasons.  Attending 
Greeters is an excellent way to network with other business people in 
our community and a way to stay in touch with what is going on.  It is a 
great place to promote my business and I so appreciate all of the leads I 
get from this group.  Chamber works!  Perhaps most importantly to me, 
my fellow Greeters are like family.  It’s so refreshing to spend a couple of 
hours each week with positive, forward thinking people.  The world is full 
of so much negativity but the energy from this group is amazing!

I am an Account Executive for Southern Oregon Magazine, which 
launched in 2008 with great success.  Published quarterly and with the 
largest distribution network of any magazine in the region, Southern 
Oregon puts the healthy, vibrant and active lifestyle front and center.  I love 
representing a magazine that focuses on the positive, the interesting and 
the beautiful places, business and people in our area and know that our 
readers appreciate that as well.   The magazine a terrific way to share all 
that we love about southern Oregon with our friends and family who aren’t 
as fortunate as we are to live here.  You may pick up a complimentary 
copy of the magazine at over 500 locations throughout the region or you 
can be a subscriber (www.SouthernOregonMag.com).  Southern Oregon 
Magazine is published by Combined Communications of Bend along with 
Golfing Oregon.

I have lived in southern Oregon for almost twenty years and cannot think 
of a better place to raise my three beautiful daughters.  One of the best 
things going for this community is the The Chamber of Medford/Jackson 
County!  I love being an active part of The Chamber and recognize the 
hand it plays in my success in business.  

Again, many thanks!

angela Wood
Sales & Marketing
Southern Oregon Magazine
(541) 621-2804
A_leigh_32@hotmail.com

greeter of the MOnth
March 2010

angela WOOD, Southern Oregon Magazine

How long have you been in business?
Listo Tax Solutions has been serving the Rogue Valley for 14 years.  
For many of those years, we served the valley as Hispanic Tax 
Service.  We specialize in tax preparation, accounting, payroll and 
translation services.  Recently we decided to take our very successful 
concept to the national market. We have achieved this goal by setting 
up our concept as a franchise and changed our name to Listo Tax 
Solutions.  We are currently working on expanding into California, 
Arizona and Texas with new offices expected to open in 2011. 
 

Who inspired you to go into business? 
We were not inspired so much by a ‘who’ but by a circumstance.  
Many years ago, I myself went to have my taxes prepared by a tax 
professional.  That experience was so negative that I felt there must be 
something better.  We then decided to start our own tax office that took 
into consideration price, integrity, respect, quality and efficiency.  We 
felt that our office should bring the best experience possible to such a 
negative experience as paying taxes. 
 
What are the two largest difficulties to doing business in Jackson 
County?
Being a tax professional, I would have to say the local and state tax law.  
Unfortunately our State is not the most business friendly when it comes 
to tax law.  This can be a deterrent when working with startup small 
businesses or working with businesses from out of state that want to enter 
our market.  The second would be travel out of the state.  While our airport 
is getting better and has improved flights, more needs to be done to make 
business travel cheaper and more convenient. 

What are the two greatest advantages of doing business in Jackson 
County?
Jackson County has always been my home; I was born and raised here 
in Medford.  So for me one, of the greatest advantages is being local and 
knowing the many amazing people around this valley.  Another great 
advantage is the proximity of the community we serve.  With driving being 
as easy as it is in Medford, it simplifies growth strategies for a business 
trying to reach out to the entire Rogue Valley.

claYtOn cathcart Listo Tax Solutions

neW MeMber 
Profile

Clayton Cathcart Angela Wood
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c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

support renewing members - Buy local

adair Homes, inc.

(541)879-0610

apple cellar Bakery

(541) 488-8131

arc of Jackson county, The

(541)779-4520

ashland insurance, inc.

(541)857-0679

Barefoot motors

(541)482-0181

Bennett group, The @ d.a. 
davidson & co.

(541)608-4386

Big r stores

(541)830-0415

Buena vista lawn & landscape 
maintenance

(541)899-7280

Butler automotive group

(541)482-2521

capital associates, inc.

(541)773-3377

cascade design studio

(541)772-1411

college authority, llc, The

(541)773-9600

comfort Zone Boutique, The

(541)734-2999

concordia university

(800)321-9371

cox, Beard, Hall & associates, 
llc

(541)773-3131

cummings Transfer & storage

(541)772-6278

decarlow Homes, inc.

(541)772-3378

direct effect, inc.

(541)482-3275

elmer’s Breakfast, lunch & 
dinner

(541)772-2000

Hampton inn

(541)779-0660

Hart insurance agency

(541)779-4232

Hoffbuhr & associates

(541)779-4641

Home depot, The

(541)512-1458

imd - image & modeling 
development

(541)858-8158

Jacksonville’s magnolia inn

(541)899-0255

kautz, russ - wedbush morgan 
securities

(541)857-0200

kids and critters, inc. (The Farm)

(541)535-1316

la clinica - s. pacific Highway

(541)535-6239

lanphier associates, inc.

(541)773-8011

living opportunities, inc.

(541)772-1503

lowe’s

(541)776-8421

marquess & associates, inc.

(541)772-7115

mccall House Bed & Breakfast, 
The

(541)482-9296

mcQueen, mark - consultant

(541)773-2247

medford armory

(541)245-4326

medford gospel mission, inc.

(541)779-1597

medford urban renewal agency

(541)774-2700

oh’s osaka

(541)282-2334

orchards assisted living, llc, 
The

(541)776-5255

oregon pacific Financial 
advisors, inc.

(541)772-1116

oZ Fitness center

(541)773-2454

parsons, chick  - pennsylvania 
life

(541)608-9191

pendragon crafts

(541)245-3120

porters dining at the depot

(541)857-1910

Quality inns & suites

(541)779-0050

riverside vision care

(541)776-3718

rogue gallery & art center

(541)772-8118

rogue Jet Boatworks

(541)944-2155

rogue rock gym

(541)245-2665

rogue valley yFc/campus life

(541)779-3275

rogue wilderness

(541)479-9554

saiF corporation

(541)857-4200

sandeen masonry, inc.

(541)479-8844

so miche

(541)761-6400

southern oregon audio visual

(541)479-8020

southern oregon chiropractic

(541)245-4444

southern oregon credit service, 
inc.

(541)773-6238

southern oregon speedway

(541)282-8066

state Farm insurance

(541)770-2878

Tekprinting services, inc.

(541)779-6764

united way of Jackson county

(541)773-5339

us Bank - main street

(541)776-2511

valpak of southern oregon

(541)665-3640

welburn electric, inc.

(541)535-3727

wells Fargo - east mcandrews

(541)779-2128

wharf Fresh seafood market & 
eatery, The

(541)858-0200

wildlife images 
rehabilitation&education

(541)476-0222
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To learn more abouT The oregon CommuniTy FoundaTion Call 541.773.8987 in medFord or visiT oregonCF.org.

oregon’s needs are mounting. The unemployment rate is high. This means even the basics – food, shelter and 

clothing – are in great demand. Which is why now is such an important time to give. With oCF, your gif t will 

be invested in oregonians and oregon communities through what is one 

of the most secure and knowledgeable foundations in the nation. help 

us respond to oregon’s growing needs. learn more at www.oregoncf.org.

There are some things Oregonians can’t cut back on.
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leadership receives an  
introduction to industry

wenty-seven Leadership students attend 
monthly informative meetings that showcase 

a full days curriculum. Held at various locations 
throughout our valley, class participants are able to 
meet business leaders and tour different industries.

On February 16, 2010, the Leadership class had 
an introduction to industry with tours to the Rogue 
Valley International-Medford Airport, Umpqua Dairy, 
Harry & David, Adroit Construction Company 
and received presentations from Rogue Shred and 
the U.S. Department of Transportation Security 
Administration. Each informational tour captivated 
the class and they gained an eduction on the local 
business and industry sector. 

Leadership began their day at the airport. The 
Rogue Valley International-Medford Airport is a non-
hub facility located in southwestern Oregon serving the 
City of Medford, Jackson county, and the entire Rogue 
Valley, in addition to seven other counties. 

The airport services eight hubs. Four air carriers 
service the airport with approximately 56 arriving and 
departing flights daily. The airport strives to provide 
outstanding public service that enhances the quality of 
life in our valley.

Kim Stearns, Security Credentialing Manager and 
Public Information Officer for the airport, along with 
Steve Lawrence, President of Adroit Construction 
Company, toured this contemporary airport built by 
Adroit and learned first-hand how large and efficient 
this new terminal is compared to its predecessor.  It is a 
wonderful example of how precise Adroit Construction  

Company is when undertaking projects. 
Midday the group headed to Umpqua Dairy’s 

distribution center in Central Point. Umpqua Dairy 
receives fresh milk from family farms located in 
southern Oregon and northern California. Because 
they contract with individual farmers for their milk 
supply, Umpqua Dairy can monitor and assure that 
only the freshest and highest quality milk goes into 

making Umpqua brand milk products.  Local farmers 
have made a commitment to their customers by 
producing milk that comes from cows not treated with 
rBST*, the synthetic growth hormone. 

Umpqua Dairy manufactures and packages a variety 
of products in a multitude of sizes and flavors; from 
ice creams to soft serve mix to fresh dairy products 
like milk, sour cream and whipping cream to orange 
juice and fruit drinks. Wholesale distribution of frozen 
foods and other refrigerated items like Blue Bunny ice 
cream novelties, Yami yogurt, DiGiorno Pizza, and 
Otis Spunkmeier cookies complete the list of products 
available to grocery stores, restaurants, hospitals and 
schools.

Brian McQuade, Corporate Sales Manager for the 
Southern Division said, “Umpqua Dairy is proud to be 
the largest  family-owned dairy in southern Oregon, 
and we help local non-profits like ACCESS, Inc. by 
contributing healthy food items when available.”

Harry & David presented to the class their abilities 
at large volume hiring in the peak of their season and 
the efforts they make to help their employees during 
times of need. Harry & David is one of the nation’s 
premier direct marketing and e-commerce companies 
located right here in southern Oregon.

The Harry & David brand of gourmet fruit and 
food gifts has been trusted by generations, not only for 
superior products, but for unparalleled customer service 
and impeccable guarantees.

Their corporate headquarters is located in Medford 
and they have more than 125 Harry & David Stores 
throughout the country.

It is their philosophy to benefit customers, 
employees, shareholders and the community by being 
the best in all they do, and earn their loyalty and 
respect through honest relationships , supporting the 
community and responsible actions.

The class ended their day with an overview 
and history on one of this year’s co-sponsors of the 

Leadership of Medford/Jackson County program, 
Adroit Construction Company. The class particpated 
in an interactive team building exercise using dried 
spaghetti noodles, a full can of soda and tape.

Adroit Construction is an integrated team of 
individuals providing high value construction services. 
They provide exceptional performance and their 30 
year history has earned Adroit the reputation of being 
one of the most highly regarded general contractors in 
the southern Oregon and northern California regions, 
able to handle the most challenging and technical 
construction projects.

For Adroit, the success of their project development 
group is based on teamwork, reliability, and dedication. 
Their long history of success in the southern Oregon/
northern California region and extensive experience 
in all faucets of construction serves as a foundation for 
successful partnerships.

Since 1979, Adroit has grown from a two man shop 
to what is now a $50 million a year company staffing 
six project managers, 16 full time office personnel, 18 
superintendents, and a skilled field labor force ranging 
from 80-100 employees. Not only has the size of their 
company grown, but so have their abilities to manage 
various types of commercial construction under tight 
schedules, slim budgets, and extreme locations such 
as Crater Lake National Park, the high deserts of 
eastern Oregon and California, and tightly confined 
metropolitan city blocks.

The Chamber of Medford/Jackson County and 
its Leadership Class of 2009-2010 would like to give 
a special thank you to the Rogue Valley International-
Medford Airport, Umpqua Dairy, Harry & David, 
Rogue Shred , the U.S. Department of Transportation 
Security Administration, Adroit Construction 
Company and the support staff that made this day 
possible.

Thank you to Gerry Katz Photography for 
generously donating photography services.

T

Photos Courtesy of Gerry Katz Photography

c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

Steve Lawrence and Kim Stearns educated Leadership 
on the multiple security features of the new ariport.

 Leadership graduate Mike Jacobson with Rogue Shred 
informed the class on document shredding laws and 

the need for security for local businesses.

Class participates in an interactive team building 
exercise on engineering and construction at Adroit.
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Thank you Chamber Leadership Class...

For your involvement in the revitalization 
of the playground at the Family Nurturing Center. 

We appreciate all that you do...

PWB_Chamber Business Review free ad_4-2010.indd   1 3/18/2010   10:37:05 AM

i

c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

Photos courtesy of Gerry Katz Photography

leadership Bonds Through Building

Thank you to our proud sponsors:

The Leadership’s revitalization of the Family Nurturing Center playground is underway. Each weekend, the 
class puts on their wading boots, rolls up their sleeves and works hard at bringing this much-needed outdoor 

play area to some of Jackson County’s neediest children.   



a p r i l  2 0 1 02 � w w w . m e d f o r d c h a m b e r . c o m

u.s. cellular launches �g 
mobile Broadband in orego

 U.S. Cellular announced the launch of 3G 
Mobile Broadband for customers in the areas of 
Medford, Grants Pass, Klamath Falls, Bend, Warm 
Springs, Pendleton, La Grande and Hermiston. 
The network upgrade will bring DSL-like service 
and capabilities through EVDO (Evolution-Data 
Optimized) technology, commonly referred to as 
3G, which allows customers to access data on their 
cell phones 10 times faster than before and at no 
additional cost. 

U.S. Cellular anticipates its entire network in 
Oregon to have 3G coverage by the end of summer 
2010. With 3G speeds, browsing the Web on a 
smartphone will be very similar to the experience 
on a computer, with Web pages opening faster and 
the added capability to send and receive large e-mail 
attachments. Downloads with average speeds of 768 
Kbps take less time and picture and video messages 
are delivered more quickly.  Uploads have an average 
speed of 200 Kbps. The difference is like going 
from dial-up to DSL on your desktop.  

In addition to faster Internet access on the 
phone, customers can visit their U.S. Cellular retail 
store to purchase wireless modems that bring 3G 
speed to their laptops, ensuring they have options to 
stay connected while traveling around the U.S. or 
just across town.

Based in Chicago, U.S. Cellular is the nation’s 
sixth-largest wireless carrier, serving 6.2 million 
customers across the country. To learn more about 
the company visit one of its retail stores or  
www.uscellular.com.

Hazen crowl wins ymca 
Fitness challenge

Hazen Crowl lost 33 pounds and won the 
YMCA’s “Happy New You!” Fitness Challenge.  
He received a two-night stay at the Inn at Cannon 
Beach.  Teri Tipton was a close second losing 6 
inches off her waist and taking the prize of a one- 
night stay at the Rogue Regency Inn & Suites.  In 
third place was Sue Dolf who kept a detailed food 
log, closely tracked her calories and won two tickets 
to the Oregon Shakespeare Festival.  

“We applaud all 33 participants and thank the 
businesses who donated the prizes,” said Amber 
Schwartz, YMCA Fitness Coordinator, who 
organized the eight week event.  The next YMCA 
Fitness Challenge titled “Untip the Scales” will 
begin this summer.  Contact Amber Schwartz at 
(541) 772-6295, ext. 206 or email aschwartz@
rvymca.org for more information on the YMCA’s 
health and wellness offerings.  

donnelly’s Bar & grill steps up 
live entertainment

Donnelly’s, located inside Lava Lanes at 2980 
Crater Lake Highway, has been offering music 
on Saturday nights for nearly a year and has now 
expanded to include Friday nights as well.  

“We have the largest room in the area and folks 
have really enjoyed the music on Saturday’s so 
we decided to add Friday’s to the mix,” said Ric 
Donnelly.  “We’re also going to be working with the 
best-known bands in the area, such as the Karen 
Lovely Band, the Rogue Suspects, David Pinsky and 
his Rhythm Kings and others; along with bringing 
in out-of-area groups and specialty acts too.”

For a list of scheduled events please visit  
www.lavalanes.com.

Bridge the gap run and walk
On Saturday, April 24 the 5th Annual Bridge 

the Gap 5K run and walk and 10K run to benefit 
Mobility Unlimited of Medford will be held at 
8:30 a.m. Sponsored in part by PremierWest Bank, 
PacificSource Health Plans, and Best Tel, LLC, 
Bridge the Gap will be held at the Railroad Park 
in Medford. Hosted by Southern Oregon Runners 
running club, registration begins at 7:00 a.m.

Advanced entry fee is $15 per person and 
includes a long-sleeved event T-shirt (first 150 
sign-ups).  Cost is $20 after April 20. Trophies and 
ribbons will be presented and prize drawings will be 
held immediately after the race.  Go to  
www.bridgethegaprun.com for web sign-up or pick 
up an entry form at any sponsoring PremierWest 
Bank or various sporting locations around the 
Rogue Valley and Grants Pass. Call (541)618-9468 
for more information. 

discovery office systems 
challenges chamber members

Discovery Office Systems has pledged $50 for 
every Chamber member referral that results in 
an equipment sale or print services contract. All 
proceeds will be presented to ACCESS Inc. 

John Parsons, Sales Manager, made the 
announcement at a Chamber Greeters meeting. 
The offer will be valid until June 30, 2010.

“This is a good way to give back to our 
community,” said Parsons. “We appreciate the 
support of our fellow Chamber members.”

Discovery Office Systems is a provider of copiers, 
faxes, printers and print service solutions. They 
offer PageLogic, a unique program to monitor and 
manage document output to help reduce printing 
costs. They specialize in their ability to consistently 
deliver reliable products and outstanding customer 
service. For more information, please visit  
www.discoveryofficesystems.com.

new providence pediatric 
clinic opens

Help us celebrate the new location of Providence 
Medical Group-Medford Pediatrics on Saturday, 
April 17 from 10:30 a.m. to 12:30 p.m. The new 
clinic is conveniently located on the Providence 
campus on the corner of Royal Avenue and Spring 
Street at 840 Royal Ave., Suite 110. 

The new building has more room, is decorated 
with fun, child-friendly themes and has age 
appropriate exam rooms for children. We’ve also 
moved our Swindells Center next door. The 
Swindells Center helps connect families and 
caregivers of children with disabilities.

PMG-Medford Pediatrics is open Monday 
- Friday, 8 a.m. to 5 p.m. Our electronic medical 
records let us coordinate care for your child at 
Providence Medford Medical Center. To make an 
appointment, please call 541-732-8370 or go online 
at www.providence.org/medford.

Businesses support Junior 
achievement

Over 250+ business volunteers raised $35,000 
during Sterling Savings Bank’s fundraiser for local 
Junior Achievement programs between mid-January 
and mid-March.  Business leaders know that now, 
more than ever, we need to teach kids what it takes 
to get and keep a job and how to manage their 
money.  Because of their efforts, 4,500 Rogue Valley 
students will receive Junior Achievement’s personal 
finance and work-readiness programs this school 
year.    

Thanks to all of you who gave so generously to 
support our local JA programs.  You are making a 
difference at ACCESS, Inc!

western states insurance 
Honored as community Hero

Western States Insurance Agency’s Leslie 
Ingraham was recently honored a Community Hero 
Award and a $15,000 grant for the local non-profit 
organization, Hearts With A Mission by SAFECO 
Insurance Company.  She was chosen for her 
volunteer work and dedication to Hearts With A 
Mission, which provides food, family rehabilitation, 
relocation programs and job search opportunities 
for at-risk teens in the Rogue Valley.  

“Leslie was one of the original members 
planning Hearts With A Mission,” says Bethanie 
Quiel, Leslie’s friend and Western States’ co-worker 
who nominated her for the award.  “She is on the 
board of directors and for the past seven years, she 
has devoted her time to help counsel youth in her 
church and be a source of encouragement.”

For more information about Western States 
Insurance Agency, please contact Scott Sherbourne, 
branch manager, at (541) 779-1321.

Continued from page 6m e m B e r  F y i s

n e T w o r k i n g  o p p o r T u n i T i e s
Networking through The Chamber has provided opportunities for members to showcase their products and services to their peers and 
benefit from ideas and savings that have enhanced their bottom line. 
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c r e aT i n g  a  s T r o n g  e c o n o m y
The Chamber is dedicated to helping local companies grow their businesses by taking the lead in programs and efforts that help create a 
strong local economy and make our community a great place to do business.

The Chamber would like to thank Umpqua Bank for sponsoring 

the upcoming Forum program.  Forum will take place on Monday, 

April 12 at the Rogue Valley Country Club which is located at 2660 

Hillcrest Road in Medford at 11:30 AM.

For the City of Medford to retain and improve its vitality and livability, 

we must always be looking forward and planning for the future. What 

lies ahead for the City of Medford? No one can be sure. However, 

the future will be strongly determined by our actions. 

Join Mayor Gary Wheeler from the City of Medford for this thought 

provoking discussion on the future of Medford. 

Umpqua Bank, headquartered in Roseburg, Oregon, is a subsidiary 

of Umpqua Holdings Corporation (NASDAQ:UMPQ - News) and 

has 176 locations between San Francisco and Seattle; along the 

Oregon and Northern California Coast; and in both Central California 

and Central Oregon. Umpqua Bank has been recognized for its 

innovative customer experience and banking strategy by national 

publications including The Wall Street Journal, The New York Times, 

BusinessWeek, Fast Company and CNBC. The company has been 

recognized for the past four years in a row on FORTUNE magazine’s 

list of the country’s “100 Best Companies To Work For.” 

Umpqua Holdings also owns a retail brokerage subsidiary, Umpqua 

Investments Inc., which offers services through Umpqua Bank stores 

and in dedicated offices throughout Oregon. Umpqua’s Private 

Bank Division serves high net worth individuals and non-profits 

providing customized financial solutions and offerings. Umpqua 

Holdings Corporation is headquartered in Portland, Oregon. 

april FOruM previeW

Medford:
Focus on the Future

Staff 

Brad S. Hicks, President & CEO, 541-608-8514
Judy Charley, Office Administrator, 541-608-8515 
Paul Coughlin, Vice President, Public Relations, 541-840-2816
Scott Harrison, Vice President, Membership Development, 541-608-8522
Anne Jenkins, Senior Vice President, Medford Visitors & Convention Bureau, 541-608-8516
Daria Land, Vice President, Communications and Programming & Events, 541-608-8520
Sharon McCall, Receptionist, 541-779-4847
Tammi Mendels, Information Center Manager, 541-776-4021
Kristy Neighbors, VCB - Community Promotions Director, 541-608-8519
Kristy Painter, VCB - Public Relations Director, 541-608-8511
Sarah Pearson, Vice President, Sales & Marketing, 541-608-8523
Judy Six, Information Services Director, 541-608-8526
Sue Stephens Walton, VCB - Convention Sales Director, 541-608-8521
John Watt - John Watt & Associates, Governmental Relations, 541-779-0036

Liberty Northwest is the clear choice.  
Our complete line of insurance solutions 
will have you covered—from your business 
operations and workers’ compensation to 
your home and auto.

With us, you’re much more 
than a policy on paper. 
You’ll get timely service from 
great people who know this 
business and our community.

One company. All lines.  
Let us help you simplify.

c H a m B e r  s Ta F F
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To schedule a ribbon-cutting ceremony with The Chamber, 
please contact Judy Six at 608-8526.

Owner and Hair Designer Vanessa Hunter, along with a couple of staff members, Natasha Matchett and Emily 
Drummond, celebrate their downtown Medford location with a ribbon cutting.  The chic and relaxing salon and 
day spa offers hair services and nail services, as well as waxing, face and body therapies .   Bridal packages are 
available as well.  Vanessa has chosen only the best hair designers, nail technicians and estheticians that will 
personalize your services to best suit your wants, needs and overall lifestyle.  Call The Nest today at 541-842-2196 
or come visit them in downtown Medford at 417 E. Main Street.

The Nest Salon & day Spa 

Salvation army hopE house groundbreaking

Salvation Army Board of Directors (left) and Chamber Ambassadors (right) commemorate the beginning of construction 
for the expansion at the Salvation Army’s Hope House with a groundbreaking ceremony.  The $3.1 million expansion will 
provide 12 additional units of transitional housing.  There will be two and three bedroom units ranging in size from 900 to 
1,060 square feet and each unit will feature their own kitchens and bathrooms.  Located on Crews Road near Table Rock 
Road in Medford, this expansion will be able to serve 24 families each year.  The Hope House is a place of second 

chances for those that choose to turn their lives around; the Salvation Army provides emergency assessment, alcohol 
and/or drug treatment, stabilization as well as an employment program, a vocational rehabilitation program and family 
programs.

Salvation army hopE house groundbreaking

George Lam, O.D. celebrates his Chamber membership with a ribbon cutting surrounded by staff and Chamber 
Ambassadors.  Dr. Lam has been in practice in Medford for 16 years and is now at his new location at 1430 E. 
McAndrews in Medford. To provide patients with a detailed evaluation of their eyes, Group Eyecare Center is 
equipped with the most advanced technology available, the optomap®. Dr. Lam recommends the optomap® 
Retinal scan as part of a comprehensive eye exam, including a thorough retinal exam. The compassionate, 
knowledgeable staff at Group Eyecare Center is committed to providing a personal experience for your eye care. 

group Eyecare Center

Finish Line Real Estate Broker and Owner Vicki Fletcher commemorates her Chamber membership with a ribbon 
cutting.  Vicki is a Life Member of the Million Dollar Club and was also awarded “Realtor of the Year” in 2003 by 
the Women’s Council of Realtors.  She also served as president of the Women’s Council of Realtors in 2005.  
Vicki has a willingness and enthusiasm to work closely with her clients to ensure their satisfaction.  When the 
race is on to buy or sell your home, call Vicki!  Let her take you to the finish line; she is flexible, energetic, sincere 
and dependable.

Finish Line real Estate

r i B B o n  c u T T i n g s To schedule a ribbon-cutting ceremony with The Chamber, 
please contact Judy Six at 608-8526.
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experience

Severta S.
Pacemaker Patient

When it comes to your heart, 
insist on the best.
A� er providing �� years of exceptional heart and vascular care, 
our experience can be seen in nationally recognized results—
and in the faces of our patients.

����


